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ABSTRACT
today’s workplace there are many reasons why
ses are encouraging their:workforce to dress in a
sual manner. Personnel within the workforce who
asually report improvements raﬁging from morale to
r‘relations after the iﬁplemeﬁtation of more
dress codes;vAlthough these attitudes do not
hly represent this study in its entirety, from the
es’ perspective, dropping neckties and high heels
r of open collars and flats has been received with
vor.
addition, it will be necessary to consider whether
business casual dress facilitates the tearing down
al and communication barriers. These impediments
exist between higher and lower paid employees.
eryone wearing corporate casual, all of the
es within a corporation appear homogenous. That is,
ceptions of power hierarchies are not visible, at

rom the viewpoint of non-employees,

as in this case
the credit union members.

{seis not to say that the power structures do not
they still remain in tack, only less noticeable to
lic. -

More casual attire for employees may create a

of increased productivity and morale, increased

iii
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isfaction, and improved communication across

ational hierarchies; these will be the focal point

study.

by the conclusion of this research, increases are

ot to be the caée, informality in the dress code
ossibly be the resultant cause of a loss in
ivity. This_céuld conceivably be due to the

ed laxnéss within the workplace. Whereas, an

t valid strategy to energize morale, job

ction, and communication, may in fact be

ntal to all of these goals. Based on these

s, this research is of great interest and benefit
e whose decisions reflect the corporafion’s dress

licies.

iv



T
encoura
through
califor
I am gr
time fo

o
Dr. Raz

was,imm

bproject’

'throuéh

Ad

fellow 1

support'

- of the

his ass

ban Bernardlno County lerary 1n

lstanoe while»guld;ngvme:through

.‘AékNOWL’EbGMENTs i |

wieh to aoknowledoe Margarethoni!for her
gement_and:faith”that'ehe expreesed in me
outithehenrollmentlprooess'ofvthehMBAkprOgram at‘id
nia_state?QﬁiVereity,fsan'Bernardino; Specifically,‘ﬂ
atefulffor;her’flexihility in aiiOWingksuffioient_’
r me to complete‘thls program’ . |

ere are others whom I must acknowledge rncludlng
Zbukr . _

whose.patlence; guldance-and encouragement

easurable. Without hiS'sincere_interest,in my

;- and me(»I.Would'not”haye_benefited'askI hayett

out thislproject.y

jitionally, and w1th all Slncerlty, I thank my

Jndergraduate‘classmate, Danlel McCarthy, for hlS

, and Stanley Sewell

.a‘fellow ROtarlan-and Managert'b
Loma Linda, for

the research.

- process.

Las

.

;}th part1c1pated in the questlonnalres

fuandfw;l:

>tly, I offer a blg thank you to thoaeyempioyees- ‘

:TheirfresponSesj;mn

,ingness to‘share'therr_oprnlOns_ooncerning RETOETI

Arrowhead Credit Union's corporate casual dress code was. -

_invaluableé to the ofhthiSfreSearehhprojeCt.'v;‘ o




 TABLE OF CONTENTS

ABSTRACTC,,r;{;,;},o;,;,.;:;j[;;;;.g.f,,;,,;;ﬁ' ..... .

. ACKNOWLEDGMENTS .,M:;f@,;,;;i,{;.;.;..f.,;;.ig,;,.};
'LISTLOF EIGURES.;Q.}ffl.;.;i§.;..;}..;.f,;.;{:;{.;;
CHAPTER ONE: BACKCﬁQﬁNﬁ | | N
'"intfoauétion;;ﬁ};...,..;L;},{,.;I{..ﬂ;,ilj{..,
vCCorporatevCulture of Arrowheao Credlt Unlon:r:...
1h-oHAéTER TWO: REVIEW OF THE LITERATURE o -

,'Corporate Dress Code through Tlme ;rf,f{f;;},.;

ij-Informallty in: the Workplace.ﬂjQ];g.rﬂﬂ}Q....;f

vi-

Corporate Dress in the 19OOsv,;.5;;;.{,;g ...... .

1910-203,;;;f,;..;;..1.;;.1.;;;;,;;.,;..;

Factors Impactlng Corporate Dress Q,.Q.p;..;.;:’”

. Free Flow1ng Communlcatlon.ﬂt};t,;ﬁ;,;t.gf,
: Creatrvrty.jg}¢1.,..;,;..;..;;,}.}.cgfigfw
"Soc1al Famlllarlty.f, ..... ‘;,L,,;..;ﬁ,.;.,;lﬁif

hStatus Levellng...},;,..,5fﬂ:ﬁ};§{{[;;;f,f..gf

10

7¥1;J..¢

11

:‘112‘

12

s
14
14

.15“~

18

22
23

24

24



CHAPTER THREE: METHODOLOGY_

The Arrowhead Experieénce ........... e

011 o B 15 U =

CHAPTER FOUR: SUMMARY

CONCLUSIONS v ittt ittt e ettt

RelCOmMMENTA L 10NS v v v v vt ot vt e eseoenossesssssseneses

APPENDIX A: QUESTIONNAIRE ... ..ttt tieeeneennses .

APPENDIKX B

REFERENCES

: GRAPHICAL RESULTS . ittt nnennennnonsnnans

-------------------------------------------

vii

30

31

34

35

37

42

74



Figure

Figure

1.

2.

LIST OF FIGURES

The Ivy League Look ...... B

FOrms OFf DECOTXUM v v v v o v v v oo secoennensssases »

viii



.40

S In
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"there i
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al raves from its employees.

”lfCHAPTER ONE
BACKGROUND
Intrcduation,[f

thisferafof downsiiing andchtbaCKs]within,major

tionsland,indiVidnally‘owned companles,as'wellfi

s a trendfin'corhorate bOlicyfthatfhasfdrawn

fInimany work settings;

icy of business casual has rapidly increased in

near mania proportions.

In
'.foerum
.attire
“on'juSt
dpolled 1
| % of 1
‘hAngeles
- Hics
:‘corporat
g women wh
.tiéS;,SP
: [this res
- vibrant

look.

an Resources Management

at the offlce,

Dy SHRM had a dress casual allowance,

:hose_buSlneSSes:permltted it every,workday-

storiCally,

cions and government agencres

l992,h24%‘of‘bQSinessesfSUrveyed,bydthe Socletyh

or SHRM allowed casual
and nearly 75° of those’permltted it
one day of the week By 1999 95°‘of employers
~and more-than -
v (Léé”
»Times, 2001)

1nstltutlons such aS~banks, law firms,

havefemployed‘menwand,

10 dressed for work 1n formal bnsiness‘suits, viz.,

'irts and dreSses;yIn'todayfs work environment,

trictive dress code has given way to a more
and relaxed presence,

i.e., the business casual
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IaM, the bastionrofvféfmdlity'iﬁlthe c§?§Orate world, 
'has'éisb‘géné thﬁqggh a;@ajof chaﬁgelwithin‘its:‘ o
organizaﬁioﬁél ¢uiﬁ@%%; E§eq:fhis‘weli;fértified
inétit@tibn»dgériéhééffhé béﬁéfits»of ﬁheibﬁéinéss basual.,‘
look,'Other?iarge ¢ompéhi§éfWh§‘nufture and‘ﬁﬁdmbfévﬁhé:
.busiheSé éasual look inclﬁdé:‘Geﬁerai Métors;'Bic,iPépsiCo"
band'Americén Express. |
Califérnié’sicurreht:énergy_érisis'hés‘impelled
government officiais to do theirvbest‘té liberalizéfthé
dress codes of theif workforce. This waé dicfated,by.
higher temperature setting féquirements on therﬁbstéts  
within every department.

‘San Bernardino County has just appréved its nerdress
code poliéy (Presé»Enterprisé,.2001). This neﬁ policy
sﬁipulates whaf is ac¢epfable ahd‘what:is not acgeptable.‘
AlthQUgh_employees cah'weérvkhaki pants and sleeveless
dresses they»must‘realize‘that inappropriété attiré, e.g.,
Tube‘top, Lakers_jersey,‘is dist#eSsing to‘the‘working  “
ienvirOnment and would be cause for disciplinary
rebe:éuéipn. |

At thevstaﬁe levélp\fhéyDépartment of Persthel.
Administrétioﬁ distfibuted'a'memo in.mid—Méy édvising

'departmeht-héads to review dress code policies for state.
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profess

because thermostats in offices are set at 78

re in the»Inland Empife, some companies have been
s casual for years for reasons other than the
crisis. At ESRI in Redlands, employees have always
sual clothing. Karen Hurlbut, é spokeswoman for

he idea behind having a relaXed'dress code is so
can bevmore comfortable; A lot of people work lQng
hich can be tough for many people to do when
wearing a tie 6r a suit versus something more

” explained Hurlbut (Press Enterprise, 2001).
first/ Bést, Best_& Krieger/ a law firm in the
Riverside allowed their employees to dress casual
ays éf each week. Then as other law firms in

n California'began to switch to éveryday casual,
esﬁ & Krieger followed suitf

siness-wear experts caution that business casual

y possibly.transform the employee’s attitude
work’itself, fromathe traditional working
es‘towards a more lackadazical attitude concerning
xperts Warn'that émployeés must remember'they still
present the company or entity they'work for.
ctéria Seitz, Cal State San Bernardino marketing

or, who wrote the book Dress, Body Language and




Etiquette, and often speaks at business seminars about the

subject, said it’s a good idea for supervisors to provide
dress code parameters.

“They have to because people are going to take it to
the limit.” She said. “If it’s all written up, then they
can point to that (viz., the policy) and say you’re in
violation.”

The general belief is that coming to work dressed
comfortably allows freer movement. And if employees feel
freer, there will be more creativity and innovation,
increased morale, enhanced communication, greater loyalty
and improved productivity.

Corporate Culture of
Arrowhead Credit Union

Established on March 8, 1949, by the Employees of San
Bernardino County, Arrowhead Credit Union’s (ACU)
Corporate culture is manifested in the established values
of the organization. These values stress teamwork, member
focus, and fair treatment of employees, as well as
innovation and ethics. ACU operates efficiently only when
these values are shared among all employees and passed on
to new employees joining the Credit Union.

These values can be described as desires or wants of

people that guide their behavior. An employee’s learned



values |guide behavior.on and off the job. Thus if an
.émployee’s valueé are imertant,‘it will guide the
person’|s individual behavior in all situations, both right
or wroﬁg; Corporaté culturé then’is derived from the
empléyee’s basi¢ set of values about right and wrong, such
as a learned belief that stealing from the Corpofation is
wrong. |
Néw employees are'exposed to Arrowhead’s corporate
values when filling out the job appliéation, as the
corporate values and service standards are written into
the job application} A potential employee must sign a
statement, which indicates they understand these values,
and they will be expected'tQ let these values guide their
behavior while at work. Once hired, Arrowhead’s culture is
inculcated through formalized training programs that all
newly hired employees are afforded.
| Arrowhead’s service standards not only stress
éorporate’mandated étandards which must be met when
‘working with»members,‘but also require employees to
mentally'adjust~their:attitude wheh working with members.
An example of this culture is taken‘ffom our service
étandard givén to néwiémployees, which reads: “Serving

members extends to all credit union personnel. If you are




not ser
serving
. Up

’persona

ving a'member face to face or on'the'phone, you are

a fellow cohort who 1s,, (ACU employee handbook)

holdlng these serv1ce standards 1s not a. matter of'

l choice,

they are expected to be adhered to by

l,everyone and are to be applled to co workers as well as

'members
anrrowhe
service
about p=
willingL
The“CEO
factuall‘
}together
vexperien
con
ddressicc
workplac
'The;cred

"casual p
_,;1999 th

femployee

The

“,buS;ness

~ sought t

ad’s spirit of'serv1ce,-wh1ch‘reads/

.

Another example of thls culture is the

| “Our spirltiof'
is an‘attitude based onhCertaln values and‘beliefs
ople, llfey:and work that leads a person to

y serve others and take prlde in his or her work ”

may 1nfluence the culture; but the culture

y becomes real when people interact and work

,'W1th newer'employeeshlearnlng_from'the'tenured;
ced employees A '
cludlng that the potentlal of a. less:restrlctive:
de would have a more p051t1ve 1mpact 1n,theffiJ:

en ACUﬁhas~re—deaned 1ts-dress3code~guidelinesgy'

lt'unionfhaslnow lmplemented’its‘ownicOrporate»
ollcy7.81nce 1ts 1mplementatlon 1n.the summer of
ese changes has been recelved favorably by the

s of the credlt unlon

purpose of'thls report 1s to explore the value of -
caSual w1thln,ACUfsrcorporate culture,

o answer questions concerningfemployeesfvattitudes

ThlS studyn."



towards corporate casual wear. For example, How do
employees ‘of Arrowhead Credit Union feel about the
informality of corporate casual? Using'Likert scale

guestionnaires, all employees who have direct contact with

ACU members were asked to disclose their agreement or
disagreement with each statement contained in the
questionnaire. Each response was given a numerical score
to reflect its degree of attitudinal»favorablenass and
these scores were totaled to measure the respondent’s
attitude.

Based on the fact that Arrowhead Credit Union has

w

already concluded that corporate casual wear will benefit
the company, they have implemented their own casual dress

code policy. This research project provides the data

necessary for managers to make informed decisions
regarding informal attire in the workplace. In chapter
three, the research instrument will be presented and the
implications of its findings will be discussed.

Based on informed data from the questionnaire, the
reéults should pﬁovide a sqund basis to determine the
appropriateness of implementation and the difficulty of
maintaining dress code policies that ﬁay or may not

eventually erode productivity of the workforce.
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~ _CHAPTER TWO

| REVIEW OF THE LITERATURE

Corporate Dress Code L
' through Tlme

e Modern sult orlglnated 1n Amerlca 1n the 19th

Orlglnally called a lounge or lelsure sult 1t was‘.'

d for gentlemen to wear whlle relax1ng at home Thé,

onfused and frustrated Europeans who percelved «jp?ﬁ.‘

dlStlnCt yet subtle class dlstlnctlons 1nto

viz. the strlpe of a pant and the weave of a

‘one of whlch was ev1dent 1nﬁthe 51ngle fabrlc

n-constructlons (Goldsteln, 2000)

the turn of the century, worklng class men started

an 1nexpen51ve machlne made SUltS produced by, then _

r companles such as Hart Schaffner, and-Marx:

ein, 1999) The sults w1ll typlcally be worn at

events In contrast upper class men who cons1dered’

ves members of the democratlc New World followed

end albelt w1th thelr own brand of snobblshness

entlemen chose to wear thelr lelsure sults to work—

'consternatlon of elders who contlnued to wear frock

strlped trousers and vests Young people dres51ng

y for work to the annoyance of stuffy elders




Al
buSines
~has bee
vconserv
,Warul}d
“blue su
pinch or
many—bu
person’
somber

from‘th

Wo

- ankle‘l

daring.
“hobble
“Al
lankier
'b..oftenvd
-='ma¢hine
‘Itailore
‘3_factorl

| jacket_

CorporatevDress in the l900s
though there is avmarked dlfference between the |
s‘attire’of today'and that of early_1900s, there‘
nione'enduringvcommon‘denominatoréa neat, |
atiye:look. The typical manager'just before World :
ressed formally, almost funereally;‘Black or-dark
its w1th the custom Loose fitting jackets fell an
vtwo above‘the knees and were.worn open to reveal a
Attired so,

ttoned vest w1th a watch chaln theh

S jaw sat on a{tall Stlff collar that enclosed a

necktie. High—buttoned, sharply pointed shoes poked:

e:bottoms'of his.cuffless trousers‘(Wingo, 1987).
men 1n offlces and shops wore frilly blouses and
ength sklrts The serious placevof business forbade‘
outfltsvsometlmes,seen-on the streets,'suchdas.

skirts that_ended between thevcalf and thebankle.
so‘in-the earlyvl900s, young men usually sported a
look than’their boSsesldid-closer fitting suits,
ark brown and.gray as well as\navy blue Thelr
—made sults dld not last as long as- the fully
d outflts of top management To compensate,
es supplled two palrs of matchlng trousers for eachuh

(Wlngo,,l987);
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NThere were no washing machines to speak of, so men

very man wore a shirt with'detachable collar and
says Jack Hyde, head of the men's wear design and

ng at the Fashion Institute of Technology in New

eir shirts three days in a row but changed their

nd collars daily.” ”

. .

litary styling began to infiltrate corporateib

s during World War I: high Waists, snugger fifs and
Doﬁghboys returning frbm Europe were.féd up with
bness of the unifbrm,,but they‘were hooked on many
comforts. They demanded nétural padding, softér;'

nt collars and smarter lines in their civilian

les of wristwatches surpassed those of pocket

by the end df_the decade; theyvalsd contributed to
ise of the vest, whe#e the pocket Watéh was stored.
most young men had adopted the leisure suit as
ress—-up unifdrﬁ,vmuch to thé consternatidn of

who continued to weai frock’coats,‘striped

s, and vests. Tﬁe leisure, orvsack»suit evolved
s'shapeiess form to a more fitted, three-button

offen wotn‘with cuffed trousers. Men still wore

10
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ety

Spite the stOck markét C'rbés.h'-and’ vthre Great SR

iOn, the ellte dressed w1th style BusinesSmen
out in glamorous sults ins checks and subtle'

jackets had w1de shoulders and trousers had double

. Partlcularly popular was the Engllsh Drape sult

qulre in 1934 calledvlt “the way to dress if you
sure of yourself under the New Deal that you are

d of offerlng a strlklng 51mllar1ty to a soc1allstv
Lst/s conceptlon of a capltallst ” Worklng women.‘
Dpted,chlcpsults,’whlch they complemented w1th

y hats, gloves, bags,'and;shoes,
th7youngpmenﬂforfighting'in‘Europetand Asia, men’s’
at home became more somber

rtlme cloth restrlctlons,

patch pockets, and the two trouser sult helped

the trend Manufactures also stopped churnlng out

atlng double breasted sults Before the war,

breasted SUltS made up almost 50% of all sults
y the end of the"40s they accounted for only 12%.

t sllmmer, w1th narrower trousers and shorter

11

whlch forbade the sale of.



jackets,

for dar
1999).

1950s

Po
look, r
suits.
Look, w
noted t

which

k sults or conservatlve chalk strlpes

The patterns of the ‘30s disappeared,asvmenfopted

(Goldstein,

st;war,Amerloan working wonen adopted a feminine
ushlng to buy sweater sets and Coco Chanel’s knlt
Fashlon followers embraced. Chrlstlan Dlor 'S New
ith:its tlne walstjand‘blllow1ng'shlrt, Crltlos
1atoDior%sbskirts used up to'20 yards'of fabric;

they found wasteful after'the austere war years.

Men’s suits continued_to shrink. Natty Italian cuts moved

into boardrooms and offices in the late

natural

silk ties and pointed shoes

with oneVbig change.

‘505 That meant

shoulders, trimmer lines, tapered trousers, narrow

. The style_dominated'a decade,

Three-button jackets were replaced

when President JohnﬁKennedy showed up at press conferences

initwo—k

1960s

Pre
vtelev1se

- emerged

thinking.

the hat

utton suits.

sident Kennedy wore a two button sult to.a
d debate w1th Rlchard leon, and overnlght 1t
as the look that expressed youth—and youthful

When Kennedy went hatless to hlS 1nauguratlon,

1ndustry dled Jackle Kennedy favored Oleg
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but sla

’s suits, a style that American women found perfect

office (Goldstein, 1999).

niskirts in the late ‘60s'put personnel directors
ther. How high shouldrthey‘allow skirts to rise at
n Britain skirts.were rising so high they wére
pelmets (for pelvis helmets). Most companies

to ban skirts that ended any higher than just
‘70s as

he knee. The crisis resolved itself in the

s brought skirts back to knee length and below.

ropean designers, who had begun to infiltraté

in thé 1960s, insinuated themselves into business
vNehru jacketsvmay have been rare in corporate
es, but business shirts gained personality with
tterns and long lapels. In.l970, approximately 80%
ts sold‘by Arrow, then the largest shirt—maker,
yvthing but white; six years earlier the reverse had
ue. And, increasingly, shirts were cut from brave
thetic fabrics. Ties écreamed with color and

ed in size, with knots thé size of small apples.

en’s movement popularized pantsuits in the office,

cks were still banned from high-end restaurants.

13




v_have any

1980s
an
flaunti

into fals

ng power

e 80s were:more aboutKCOnspicuOusvcOnsumption and

Wall Street men brought suspenders back'

hlon and donned contrast collars Women were.told

that lobklng llke men—stlll sults and short halr—was the

’TSurest pathvto success

"pads were in every: power “woman’ s wardrobe

. the deca
working

D

" the fir

By 1985 llnebacker llke shoulder
At the end of
de Donna Karan flnally offered Cth clothes for

women. »

.Meanwhlle,_GlorglO“Armanllbroke throughyas

st EuropeanﬁdeSigner”to become a Wall Street -

must-have.

19905

Gap and
‘managers
‘the:reqt

'tech ent

co- found
‘is to be
| other WO

bAnn

and Suit

rds,

Blame it on the rlseuof‘techno—geeks,.marketing by

Levi’s, or‘the.creativity of human resource .
, but’the_suit succumbedito'khakis and jeans as
ired office wear.,Inkl994‘magazines were full of

repreneurwrants against the suit. “If you don’t

thlng to say wear a sult ” Blng Gordon,‘the

anti—tech, uncreative,fliVing in‘the_past. In

dull.
e'Hollander,_

fashion historian and author of Sex

s, a book on the history of dress, compares the
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1?~j1977

plight of the sult to that of the sklrt in the 19705, when
femlnists boasted‘ “I don t own a sklrt "
Factors Impactingf_
Corporate Dress o
splte of the dlfference between the bu51ness

ln

‘attire

one’endurlng common denomlnator - a neat

- look that represents profess1onallsm at 1ts best

©1970s,
h;ovaohn
-rﬁ
 demand

“]Eublish

~correct

drawing

i.e., t
- was an
numerou

j,itsvseq

'Woman S

of today and that of early 1900s, there has been
conservatlve

‘In the

ed in 1975,
s,
he Windsorlknot

1mmed1ate successr

uel The

Molloy s book Dress for Success

;busineSSsattlre,

half Wlndsor,

Dress for Success Book

"Wh‘

piOneer

" author

at Frederlck W. Taylor,

was to sc1ent1f1c management

ofwboth‘dress—forfsuccess books,

515ha’

complete w1th photographs,

or four-in-hand.

the tlme and motlon

John T Molloy,

is tovthe‘

’major corporatlons often provrded new. hlres a copy :

was expected that corporate executlves would
hlS book to be treated llke the dress code blble

the book prov1ded a detalled gulde to'

llne

evenxdiagrams on how,to‘properlyﬁtre a tle,;'

It

Wthh has been proved by its”
S prlntlngs,_along w1th more than 775 OOO coples of‘
(underllne tltle but don t accept change)

whrch was.publlshed.ln::

the



manager
clothin
new foo
basis o
even ac
good; h

viz., t

ial dreés code. Mr. Taylor placed the choice of

g that should bé worn to the office on a completely
ting. Rather than»picking one’s clothes on the

f the most recent fashionable deéigner’s trend, or
cording to whaf you or your spouse thinks looks

e suggested that the selection of accessories,

ie and shirt color, should be based on valid

empirical research (Kéichel, 1983).

As

a former prep-school teacher, Molly conducted

research for more than a decade in which he consulted both

individuals and corporations alike, on matter of business

'attire.

scilence

According to Mollby’s vocabulary of wardrobe

“a particular outfit doesn’t look terrific, it

rests well with a specific audience”. For example, a man’s

black raincoat was proved via tests to convey a

lower-middle-class image with most audiences.

Not

was the

surprisingly, the look that tested most favorably

old Ivy League standard (See figure 1).

16



http:vocabulary.of

Figure

. The Ivy

1.

League‘idgkft‘

blue”Of gfay-fWo—piééé‘éﬁit'df’édnsérvaﬁi§é Cﬁt: 
‘neatlypétférneaifie'dérkef-that the.éhi££
darkﬁqVéfQ?hé éaif sogk§  . |

wingtipé_ér,Othérfplaiﬁ,laCedfshbes 

fof mans
Variatit
varibgs
*&iffeﬁer
wbménwfa
as mQré 
isoléted
regidnal

- areas (K

Wit

first wa
message
message

:1)

Molloy preséribed.these items as thegStandardvuniform

igerial hopefuls,>WhilevallOwingﬁfbr mindr'

ns thétiwouid avoid any‘dffénse 6f ﬁﬁdo hérﬁ,to 
éudiéncésf‘exploitafiﬁnibased on‘regidnal{,*f ”
Ces§ inﬂﬁet£biﬁférbiﬁSténCé,flodal»préferenées‘of«
Qoréd brown Sﬁité beéauééthét:CQl6r Caﬁé aCrosé»
véCceﬁtablerthén blﬁe;\This régiéﬁal végiatioq"wés‘
:tO‘the,Detfoit area specifibaily4'as,other‘
 nuah¢e$ oQqurediréndomiy ih»éﬁhér métropoliténv'
cichel, 1983). . |

h good’cause, Moiléy_styled himéelf‘“americafs
}drobe engiﬁeér” (Kiecheil;vi§83).’Hisﬁbasic
trénécended fegional or induétry'differen¢és; His
N to:  R e

"Use cldthing‘as a tool to'hé1p ydufget ahead.
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Th
policie

~cultiva

in’ques

‘ high%in

‘such as

~ use terms SuCh~aS‘infOrmality;

'to~desc

.is;view

~—

Flnd out Wthh outflts are agreeable each
: relevant segment of the populatlon

Wear them w1thout.Concern foruorlglnality.

Informallty 1n the Workplace '
e fact that organlzatlons have adopted more relaxedﬂ‘{'

s.regardlngvbus;nessﬁcasual_dreSS"QOdesuto

Lo L L e L
te a climate of informality in the workplace is not
tion;

'ACCOunts’oflinnovative} high—perfOrmance} -

volvement organlzatlons by hlghly regarded authors-h
,Kanterb‘Lawler,‘Eeters, and Waterman; repeatedly n
| caSualness;
ribe such flrms A cllmate or theme of 1nformallty :

=d as a central component of thelr culture

’Proponents clalmgthat ‘such a cllmate can boost,employee‘

morale,

1998) .

The

"~ “informa

more so

creativity, and even overall performance (Morand,

most prevalent ev1dence of contemporary
thy ex1sts w1th1n dress codes that are relaxed
IBM,

:than others; whrch_hasfbeenahlstorlcally

’regarded'asfawbastion~0f formalityiin the corporate world,

has. undergone a major reallgnment of 1ts organlzatlonal

»vculture

‘suits.

Instead

by abandonlng the tradltlonal protocol of blue

IBM's dress code paradlgm has radlcally

18
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;shifted
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1Eor§dra
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“cOdes b
Séﬁisfa
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'[ﬁnderét
éonfeXt
'infOrma
sOéial
all dep

interpe

’Figure

- Forms o

to_the dégféé £hat"now.they'enCoﬁrage their'
es to ¢6méI£§,w6rk dréssedvcasﬁaily; Genefai
fPépsicbf,aﬁd}Amefican Expressrare other noted
tibns”thétfhé€éTédopted casuai dfess codé poii¢iesr'
,"cémpanies7have adopted less réstfictiveid:¢ss
ecauseltheyébélieve'it'will enHén¢é emPIOYeé,'
cfion and mo;alé,' | | i |
gfeeé_bfﬁfgfﬁéli£y éﬁd/Qr.infofmality-must be 
obd inylidhf‘of_a number bf épecific_behéyioraliand
ualvéléﬁéﬂfé: (See‘figure:Z); Forﬁality,and‘
lity:a#é;&iﬁ‘ﬁhis senseQ.QieWéd és:tWo ﬁypeé of
sitﬁéfiéﬁé'tha# are pfgahizéd'in‘diffe#ent maﬁnérs)vv
endiné'éﬁ»speéifié}ébgmunicétionvfﬁles and‘dodes”ofi
fébﬁéi épﬁportménﬁ;   

2}

f Decorum

‘linguistic cues

various emotional expressions

| modes of decor

architecture

.Co

scenari

nsider two distinct social scenes. In the first

5, a group of individuals are dressed in casual
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attire

and are seated around a table socializing in an

enjoyable'and casual atmosphere. Their bodily postures are

relaxed
their n

In
and mul
levity,
_emotion
another
window.
describ

In
of indi
around
exhibit

serious

demeanor and so on)

; some lean back in chairs with_arms clasped behind
ecks, legs crossed, and feét propped up.
terruptions among’the:individuals, side exchangés,
tiple topiés oécur simUlfaneQusly;'Conversational
and sporadic iaughter‘are observed. Ranges of

s are expressed. One person is eating a sandwich;‘
is drinking soda, a third stares briefly out the
This setting and the behavior in it would be

ed in broad ﬁerms'as informal (Mbrand, 1998) .
contrast, the opposite scene would include a group
viduals Qearing formal business attire, seated

a conferenée table, sitting upright in chairs,

ing a common focus of attention, and engaged in
. deliberate tones of discussion (solemn facial

would be defined as a relatively

formal situation.
Looking more closely in the informal setting,
specific elements of language can be identified. Informal

language as that which uses “in-group” speech patterns—
speech elements that are characteristically found among

close friends, close-knit work groups, and so on. This

includes

the use of first names or nicknames, the use of

20




‘slang‘phrases,

“Hello,
“Would

"forthQ

" Glmme a. hand Wlth thlS,
you please glve me a hand w1th thls°”),

In contrast

?phonoloqicalaslurring ( Hey insteadfof
w1ll ya°” rather than
and-so

formal speech 1s hlghly standardlzed

Word chioices are more dellberate and 1nclude more formal

terms,
grammat
“articul

In
regulat
the flo
by) ano
convers
and‘con

busines

and always related to work

1cally proper,

ed. There are few interruptions;
or iscthen»explicitly‘turned'over to

ther}

versational interruptions.

s contexts,

4Sentences 1n formal speech are also more or less

w1th the speech fully enunc1ated and

ated,ivf

formal‘contexts,*turns’at speech are highly
one perSon speaks,
“(or requested-

who'then”Speaks in turn. Informal

ations show,greater leeway‘in terms of both topic

Moreover, in formal
~the topic of conversation is serious

In informal conversation;_the

topic may shlft back and forth between work and non- work

topics,

Nonverbal and postural cues also dlffer
fsituations,
on a desk;
* hands behind,one{s neckvarewpresent.
 other hand‘is more stlff:and‘attentlver

are blat

punctuated perhaps w1th laughter and joklng

"In 1nformalb
_as'noted; such postures‘as putt;ng‘one’s feet
leaninguback'ln a chalr; and clasping one’s
| i FormalvaSture on the

Such distinctions

Xantly found in the armed forces, ‘where “at

21
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attenti
informa
emotion
emotion

Fi

furnish

al express1onf

nally,

ings,

on” contrast with the relaxedv“at eaSe.”‘Moreover,'

lity is assoc1ated ‘with greater latitude of

w1th formality there 1s absence of

al expression.

s1tuational elements such as phySical decor,

layout lighting, and,phy31cal artifactsicanvv

contribute to an overall feeling of formality or

»infOrma
business
usually|

often a

situati

lity Formal settings use-more Spartan,f”

like decor and furnishings Partic1pants are

seated in a symmetric,ﬁorderly pattern, there.is

hushed subdued‘atmosphere. In contrast, informal

ons are marked by more variation and less :

- orderliness or_concern forlthe statuS‘quo;

"Given these descriptions of-formalityJandfk

informal
to organ

Free&Flc

ity, is it posSible“that such elements contribute

izational creativity and innovation? o

" One

the exis

© multiple

'perSOnne
norms, m

conversa

l;

Wino.Communication.
'hallmark-ostuccessfullhigh‘performanceffirms'is'
tence of‘écmmuﬁic5£i¢h'ﬁétWorks"that.entaii'
and‘spontaneous communicatlon ties among

These may take place inlinformal conversational‘
aking people moreilikely tovinitlate‘spontaneous:

tiOns‘with'other;dContactbis-notirestriCted to




officia
commun il

On
interru
communi
compani
turbule
wait fo

Creativ

1l reporting relations or pre—designated_linés of
cation. |

e feels ffeer to drop by another’s office,

pt a conversation, and s0 on. These types of
cation networks are important factors that enable
es to adapt successfully to the demands of

nt, uncertain envitonments. Business cannot always
r a formal meeting to be called.

ity

In
lead fo
convers
spontan
constra
likely-

Th
freewhe

what is

indirect

formality and dress and comportment can certainly
greéter Creativiﬁy. This link may be direct. If in
ation individuals feel free to interrupt, voiée
eous thoughts, switch topics,‘or have few

ints on topics} then more creative ideas will

be génerated.

is is quite similar to rules for bfainstbrming, a
cling mode of interaction with few constraints on
said. This link to éreativity may also be

For instance, if informal norms regulate

organizational members’ selection of potential clothing to

be worn
members
room fo

work (M

on the job, this same norm may symbolize to

that they also have greater freedom of choice and

L~

r individual initiative regarding‘other aspects of

srand, 1998).
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' So
, cohvers
for a b
11vbutbthe
atmosph
ihﬁéﬁna
devotio
affecti

be impo

" In

_Jichial:Famiiiari#§ - v
mé'might~claiméthat aﬂlétﬁdéphéfe'of ﬁbking éndtdf
atioQalvand‘situatiénélvlaxiﬁYfis_more appiopriéte
ar or barty atmosphére. This may_bébaQValid'céﬁéat,
fédt islthéﬁ.éh infotﬁél éocial,-éVenvstn”

ere isbnot:antithetiéal;ﬁb Wofk#va‘employéés haVéi :
lized a strong work ephiC and sensé‘Qf“occﬁbatiOhali
h,.tﬁere is no reason>tb'fﬁoWn-oh develbping

Vevtiés éf'WOfk, E§joymentf$f‘a Qork afmésphere CAn

rtant for these people.

Status Leveling =~

bureaucratic organizations, the VeryltrappingS'Of

 formality often reianrCe”status distinctions. The hushed

- atmosphere, the palatial_SCOpe;
executiy

sulk

Mister

‘the”formalvdéCOr of -
7e suites can impart a very daunting aura.

ordinates use formal terms of address, i.e.,

and Sir, and are otherwise cautious and circumspect

in language usage (“ExCuse”me['sQ£ry to bothet,you,/but-if

- you are

" formalit

assume g

lnot too busy, I have a small question”). This

5y}al$o éxtendS to'other behaviors. Subordinates- '

reater physical interperSOnal'distanée; they stand

or sit'gt respe¢tfﬁlsattenti0n in the presence of




superio
and don

In
dissoly,
conduct
Superio

“Hey, J

Dithers,.

It
formali
Formali
buieauc
governm

eontemp

rs, doﬁ’t broaeh familiar subjects unless asked to,
’t‘initiate laughter or joking behavior.

contrast, the informality present in»organic firms
es theee status symbols. When informal norms of

are established, bosses become more approachable.
rs and sﬁbordinates mingle and interact as equals,
ack!” is far more inforﬁal_than»“Good‘mornihg, Mr.
should be recognized, hewever,:that behévioral

ty also has a place in organizational settings.

ty has traditionaily.been associated with such
ratic werkplaces as banks, ineurance companies, and
ent agencies. Manyvbusinessee aware of the

Drary trend toward informality, especially

regarding dress, have queried-whether'theY'should try to

move th

Fo

~ir companies toward greater informality.

rmality may be appropriate and play an

organizationally functional role where the very nature of

work calls for regimehted,’routine, and impersonal working

relatior

1s. One outcome of formality is the reinforcement

of legitimate authority and the more ceremonial aspects of

work. In other words, the trappings of formality can

underscca

is phys

>re the fact that work is a serous undertaking that

ically and psychologiCélly distinct from play.
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Paying |attention to our mode ofAdress; our enunciation,
our impersonal emotionai demeanor and Whose turn it is to
‘speak. |
Informality, in contrast is, likely to be functional
.where routine procedures or interpersohal'discourse is
less important{ Inforﬁality works well in a working |
climate| where contingencies fequire rapid and innovative
commuﬁieation'patters, and where the work force has
internélizedea strong sense of dedication to
‘organizational goals.

In| view of this, such firms as banks, insurance
agencies, and goVernment bureaucracies might behefit from
some degree of formality,‘whereas high—tech and other
innovative companies would more.likely benefit from a
relatively informal atmosphere.

InEormality mighf also prove useful in some service
sector organizations-a rapidly growing aree—‘in which the
development of emotional ties ane a eulturel atmosphere of
friendliness and respect between employees and clients are
viewed as important.

Not all organizations fit neatly into one of the two
extremes. Nevertheless, one sure generalization is that

there exists a gldbal trend—pertinent'to almost all

26




contemporary corporations, at least to some degree-toward
greater innovation, flexibility, and hence informality.

Organizations have instituted casual clothing
policies as a way of cultivating informality in the
workplace. Those desiring to cultivate informality on a
more far reaching level have additional avenues. For one,
statements of corporate culture or philosophy can
profoundly shape behavioral norms and organizational
climate. Thus, a company might develop an explicit
statement to the effect that its culture is informal, that
it values creativity and innovation.

CEOs and other top executives serve as symbolic,
ceremonial figureheads who influence the setting and
modeling of cultural norms. Thus, one should observe the
behavioral style and manner of the CEO and other top
executives. Do they come to work in shirtsleeves, maintain
an informal style of interaction, run meetings sitting on
top of a desk, call impromptu meetings, drop in on people,
manage by walking around, and so on? Also, what style does
the office décor of the CEO and of other managerial areas
reflect (Morand, 1998)72

To some degree, organizations also engineer
linguistic norms, such as through policies related to

forms of address. Formality and hierarchy are typically
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Vmanifes
subordl
Ofteﬁ;f
' address
companl
.naming
’wlthyal
'ﬁeWIétt
»Mars.In

firms a

.Or

and déc
intenti
.‘elevato
informa

Tt
»informa

highly

goals O:

~ informa
of orde

In

tedﬁby'asymmetric exchanges‘of namingfﬁBosse81Call»'
nates by thelr flrst names,”whilefsubordinatesi{g5~5

eel constralned to ‘the tltle form (Ms; ‘Mr.) in

ingvsuperlors To 1nstlll mutualvrnformallty,
es. have lnstltuted pollcles of'“unlversal flrst
_all-emplOyeesare expllcltly{on‘a flrst—name basis_'
ik others.:Examplesllnclude'General Electric,h |

—Packard 'COrning Inc}‘~Uniteanarceleervice,,and‘

c. Even secretarles -and - blue collar worker 1nvthese
ddress the 'CEO" thls way | |
ganlzatlons may.employ-architecturalfconfigurations,
orito foster‘anvambiance of informallty._Someffirms
onally'desién:officesfwith eScalatorsVratherithan‘
rs,because-this;encouragesvgreater‘frequencyvoffﬁv
l face;toefacevcontactiamongfnerSOnnel; .

>~1mportant to empha51ze that 1f ltS ‘to succeed

llty must ex1st 'in a context whlch employees are.

:ommitted‘to and,have 1nternalrzed the overall

f an organization. When such is not the case,

lity can"result-lnbtoo muchrlaxnessvor:a‘breakdoan
r. .

formallty works best when 1t is percelved as- belng‘h

consistent w1th the overall goals and values of a

'.c0rporate_culture

The message to the employees must be

many



that in
company
its mis

Standar

formal behavior and ambiance are part of the
"s way of succeeding at its core competencies and

sion, and definitely not as any relaxation of

ds for quality and excellence (Morand, 1998).
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CHAPTER THREE

METHODOLOGY

The Arrowhead Experience

Ever since Arrowhead Credit Union instituted a more
relaxed business wear policy, it appears that it has been
well received by its employees. Corporate casual wear puts
them more at ease in the workplace and it appears that it
has made going to work something that is part of life
rather that apart from it.

All ACU branch employees who have direct member
contact were asked to complete questionnaires consisting
of statements that express either a favorable or
unfavorable attitude toward the credit union’s current
corporate casual environment. The respondent was asked to
agree or disagree with each statement. Each response was
given a numerical score to reflect its degree of
attitudinal favorableness and scores were totaled to
measure the respondent’s attitude.

A total of 232 questionnaires were distributed to
branch employees that have direct member contact. These
employees included Tellers, New accounts personnel, and

Supervisors. A total of 167 questionnaires were completed
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 doing bt
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is‘a summary of the.major findings.

f_Findlngs‘l
erall the targeted group of employees surveyed are
1th Arrowhead Credlt Unlon s corporate casual wear‘: 5
and the,cllmatevofilnformalrty that rt'fosters;'Theh
dyqnestionnaires'rep0rtedbthe folloWing‘employee‘ |
S;.” . » : .
prlmary flndrng concernlng corporate casual wear is
act on productlv1ty Whlle 92° of the respondents
hexoptlongoftwear;ng*buS1nessgcasnalhwear everyday;sy
l,jnstdas,productivelWearéndybdslness.casual“infthec.
3Whlle 35%_ofl#hé~rés§65aéﬁ£s'féé1 improvement;f.

rilévél of“productivity, 23° state that wearlng

te.casual has. not 1mpact on productlv1ty
sbworth notlng that 50%Sof the respondents agreeh‘”
arlng:corporate casual 1ncreases employee morale,
1ly 12° dlsagree

The remalnlng 38° feel wearlng

e casual has no 1mpact employee morale

>ther s1gn1flcant flndlng concerns members of ACUf

r 1nteractlons w1th the respondents 42%rof, S

2nts percelve members asfbe;ng more‘comfortable

1siness with them when wearing corporate casual, .




while 4

members
members
ask que
~discuss
intimida
‘profess
".comfort
,corpora

An

6%:feel corporate casual does notllmpact the
‘comfort level ThlS flndlng strongly suggests that
tend to be more comfortable and are more apt to
SthHS when employeesvare”morebdressed like

ves. For example; members who may be nervousiabout
ing thelr flnanc1al matters may be even.more'

ated 1f approached by someone dressed in full
Lonal attlre. Only 12° percelve members feel less
ble dolng bus1ness w1th an employee dressed in
te casual,’

other findinglworth_mentioning‘is that 62% of the

' respondents‘sense’that,membersmrespond'tofwho,the

employees are and‘notfwhat they are-wearing. This SuggeStSJ

‘that ACU‘employeesﬂdo»a‘good”job in gaining rapport with -

the members‘which then‘leadsito cementlng long term

‘relationShips;

Als

o; 86 -of respondents feel a strong sense of

; self—confldence when they 1nteract w1th members in a

business.

caSual atmOsphere. When conveylng selfeconfldence

~itfs'Sendlng a message about how one feels about oneself

10ther pe

ople and the job that’s belng done. It’s(

1nterest1ng to p01nt out that 81° of respondents feel

members

enjoy'seelng-themgln corporate casual wear. In

fspitefof‘theffaCt{thatTWGaring corporatefcasual‘everyday
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arlng corporate casual 1s seen as an employee

by 68°

of the respondents and 67° agree there 1s

varlety offered at the corporate store Onevw#_:
blllty Respondents clearly assert that corporate’*
vear should be more reasonably prlced ThlS has an

nt 1mpllcatlon glven that almost 50° of the

’ respondents work on the teller,llne:and»most;work,

) part—time;r‘

the

fpcode pol
splrlt.c
fworkplac
amblance

. sWhj

“empha51=

Employees of ACU have reacted very favorably towardS"

implementatlon of the changes in the corporate dress R

lcy By and large there 1s an oplnlon of enhanced

f productrvrty,»morale,;self;confldence lntthe‘u
There 1s also an oplnlon that thlS 1nformal

has no negatlve 1mpact on member‘relatlons

le wearlng corporate casual 1s an employee perk

should always be placed on.. professronallsm But

'more 1maortantly, embracrng the core values w1th1n the

vtdomaln cf the credlt unlon 1s what really matters
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CHAPTER FOUR

SUMMARY

Arrowhead Credit Union has adopted a corporate casual
policy as a way to cultivate a more informal ambiance and
encourage employees to embrace its corporate culture. The
credit union emphasizes professionalism in the workplace
is one of its core values and the essence of corporate
casual.

Employees of Arrowhead Credit Union were asked to
respond to a questionnaire about their attitudes towards
corporate casual and their beliefs about its impact on

member relations.

Conclusions
The core values management needs to ensure its

employees are embracing are:

° Honesty and Integrity

° Be Proactive

° Work Smart and Deliver Value

° Respect for People

° Professionalism

» Teamwork and Work/Life Balance
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mission.

‘AT

- wear is

- positive

playihé
in:the
- _makes of

nthan'ap

“as'a;pr

for Ccory

workplace whlle not sacr1f1c1ng profess1onallsm

rowhead Crédit Union’s move to corporate casual .

right,On'target.'This move has been qulte
;»It‘pUtsfthe;mahager and employees on a more even

fleld Inyarlably, itlputs employees more at ease
It
orng to work somethlng that is part of llfe rather
art from it. An employee should be able to come of

ofe551onal w1thout hav1ng to dress llke one.

“ Recommendations *

Contihdegto.seek reasonably priced top quality brands

5orate'wear With‘the.logo‘embroidered on in the

v‘same color as the polo shlrt—employees w1ll seek the

‘product

‘out: Contlnue to keep the merchandlse at the

.credit union store,updated'seasonally just“llke a retail

store.

'Q‘blahkets»
financie
‘ and_goli

in vogue.

‘Heavier jackets featured in the winter,

and beach
in the Summer. Evenmin nontech‘industries such' as

1 services, wearlng clothlng, carrying umbrellas'

1ng w1th golf balls w1th the company logo on it 1s

D

Hav1ng employees wear or tote or use items w1th
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also goes w1thout saylng that good grooﬁlng d
vlz proper hyglene,

styled halr, shlned shoes,

ed‘nalls, are requlslte Also,.contrary to a popularf

of thought consrstent clutter.ln the workplace is
1ndlcatlon of a busy 1nd1v1dual ‘1t’s just an =
ion of clutter. It’s not professronal |
rowheadpéredit'Unlon should have.reason to be -
e"on'dresslng downfin corporateccasual; Employees
1mage of Arrowhead Credlt Unlon SO - when wearlng
te casual,_therehShould always be a neat»andx
ional appearance.(A neat'and‘professional

nce contributes to the positive impression we make

members.

enhwearinngOrporate casual‘Arrowhead'Credit Union
cs should be expected to be'neatly attired and
Also,

durlng the worklng hours ,when representing -

ilt union in company sponsored events A good clean
nce bolsters porse and self confidence ‘and greatly
s the image of the-credlt unronl

Dfessionalism,inethe worhplace”should always:be”the

of corporate casual.




APPENDIX A

QUESTIONNAIRE
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QUESTIONNAIRE

Fellow employees and Management, I'm currently enrolled in the MBA
program f‘o_r working professionals here at California State University San
‘Bernardino. One of the requirements in this program is to complete a Master’s
Project fcﬂr which I’'m currently working on. | selected “Corporate Casual Wear
in the Wo‘rkplace” as my topic for my project and | would like to gather some
information from you. Please take a few moments to complete this

questionrrire.

Are you §atisfied with our dress code policy? (please circle your
answers)

2 3 4 5
atisfied ~ Very Satisfied

1
Very Diss

Do you like the option of wearing corporate wear everyday?

Yes No

Do you feel that there is enough variety offered at the corporate store?
Yes No

How much value do you place on corporate wear as an employee
benefit? |

12 3 4 5
Low value Highest Value

How conLident do you feel wearing corporate casual when talking to our
members? . '

1 2 3 4 5
Not confident _ _ Extremely Confident

/
How do you think members feel about our corporate casual wear?

1 2 3 4 5
Totally Dislike ‘ Totally Like
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| find tha

t members res'pond to who | am not what I'm wearing

Neutral.

Strongly Agree Agrée - Disagree Strongly
Disagree :
| find that wearing corporate casual ma.kes members feel more

Disagree

comfortable doing business with me

Strongly Agree  Agree Neutral Disagree Strongly
- Disagree

| find wearing corporate casual increases job morale

Strongly Agree Agree | | Néutral Disagree Strongly

Disagree o .

| feel more productive when wearing corporate casual

Strongly Agree Agree Neutral - Disagree Strongly

Disagree -

| feel corporate casual shduld be mofe for back ’6ffi<::e personnel
Strongly Agree Agree Neutral Disagree Strongly

Disagree '

| would prefer to dress in a more professionai way. Appearance is just
‘as important as job knowledge

Strongly Agree Agree Neutral Disagree Strongly

Disagree

| find that our current Corpo‘rate Casual policy is unnecessary

Strongly Agree Agree Neutral Disagree Strongly
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Other comments about our current corporate casual wear policy?

A little bi about yourself:

Geﬁqer: | ___Male | ____Female

~ In which of the f,oltl.owing age groups would you place yourself?
1 8-24.years __ 2534years __ 3544 yedrs

__ 45-54 .yéafs _’-_55',-64 years'

Whét ‘is your position at_Arrdwheéd Credit Union? '

__'Fin ancial Services Representative (Platform area)
Me mber_SerViceé'Representative (Teller ‘Linev area)

____Supervisor/Branch Manager

Which branch offiéé do you work at? Please specify

. wa long have you been with Arrowhead Credit Union

- LesJ than 1 year __1-3 years 4-6 years
7-9years o 10-13 years 14-16 years
17-20 years _Over 20 years
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Which bes‘t.characterizes your* ethnic backgfbund?'
__African American |
__Asian/Pacific Islander

__Hispanic

__White/Caucasian

__Other, Please specify

Thank you for your cooperation and assistance. Please return your
completed questionnaire to your Branch Manager or Branch Service Manager.

Sincerely,

Joe Hernandevz
Highland Branch Manager
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APPENDIX B

GRAPHICAL RESULTS
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Frequencies

' ‘ N Valid. Missing
Are you satrsfred with our dress code pollcy? - 165 2
Do you like the option of wearing corporate wear everyday’? 167 0
Do you feel there is enough variety offered at the corporate store? 162 5
"How much value do’you place on corporate wear as.an employee a
. 167 0
benefit?
How confident do you feel wearing corporate casual when taIkmg to 162 5
our members? :
How do you think members feel about our corporate casual wear? 164 3
I would prefer to dress in a more professional way. Appearance is y 65 o 5
just-as important as job knowledge o o
| find that members respond to who I am not what I'm wearlng 167 0
| find wearing corporate casual make members feel more - 164 3 '
comfortable doing business with me. ' ) , :
| find wearing corporate casual increases job morale : 166 1
1 1 feel more productive when wearing corporate casual - 164 3
| feel corporate casual should be more for back office personnel 166 1
| find that our current corporate Casual policy is unnecessary 159 8
What is your gender? 163 4
In which of the following age groups would you place yourself’P 165 2
What is your position at Arrowhead Credit Union? 167 0
Which branch office do you work at? 167 0
How long have you been with Arrowhead Credit Union 167 0
Which best characterizes your ethnic background - 159 8
167 - 0

Other comments about our corporate wear
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Frequency Table

Are you satisfied with our dress code policy?

Cumulative
Frequency | Percent | Valid Percent Percent
Valid Very Dissatisfied — 3 1.8 1.8 T8
Dissatisfied 16 9.6 9.7 11.5
Neutral 35 21.0 21.2 327
Satisfied 53 31.7 321 64.8
Very Satisfied 58 347 352 100.0
Total 165 98.8 100.0
Missing No Response 2 1.2
Total o 167 100.0
Do you like the option of wearing corporate wear everyday?
‘ ‘ Cumulative
Frequency | Percent | Valid Percent Percent
alld  Yes 154 92.2 92.2 92.2
No 13 | 7.8 78 100.0
- Total 167 100.0 100.0
Do you feel there is enough variety offered at the corporate store?
Cumulative
‘ Frequency | Percent | Valid Percent Percent
Vvald Yes 108 64.7 66.7 66.7
No 54 323 .33.3 100.0
Total v 162 97.0 100.0
Missing . No Response 5 30
Total N 167 100.0

How much value do you place on corporate wear as an employee benefit?

‘ Cumulative
IR | Frequency | Percent | Valid Percent Percent
I'Valid  Lowest value S 8 4.3 4.8 | 4.8
Low value 12 7.2 7.2 12.0
Neutral 34 20.4 20.4 32.3
High value 63 | 37.7 37.7 70.1
Highest value 50 29.9 299 100.0
Total 167 100.0 100.0
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How confident do you feel wearing corporate casual when talking to our members?

o Cumulative
: | Frequency | Percent | Valid Percent Percent
and | Not confident - 2 1.2 1.2 12
Low confidence 4 24 2.5 3.7
Somewhat confident 17 10.2 105 14.2
Very confident - 34 20.4 21.0 35.2
- Extremely confident 105 62.9 64.8 100.0
Total 162 97.0 100.0
Missing - No response 5 - 3.0
Total 167 100.0
How do you think members feel about our corporate casual wear?
Cumulative
_ Frequency | Percent Valid Percent Percent
~Vand ___ Dislike 1 6 | 6 6
Neutral 31 18.6 18.9 19.5
Like 49 29.3 29.9 49.4
Totally Like 83 49.7 50.6 100.0
» Total 164 98.2 100.0
Missing  No response 3 1.8
Total 167 | 100.0

I would prefer to dress in a more professional way. Appearance is just as important
as job knowledge

Cumulative
Frequency Percent Valid Percent Percent

Vand | Strongly agree » 16 006 0.7 9.7
Agree 28 © . 16.8 17.0 26.7
Neutral 62 37.1 37.6 64.2
Disagree 39 23.4 23.6 87.9
Strongly Disagree 20 12.0 121 100.0
Total 165 98.8 100.0

Missing  No response 2 1.2

Total 167 100.0
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I find that members respond to who L am not what I'm wearing

Cumulative
Frequency Percent - | Valid Percent Percent

Vald __ otrongly agree 42 25.1 25.1 25.1
Agree 62 37.1 371 62.3
Neutral 32 19.2 19.2 81.4
Disagree | 20 12.0 12.0 93.4
Strongly Disagree 11 6.6 6.6 100.0
Total 167 100.0 100.0

| find wearing corporate casual make members feel more comfortable doing
business with me.

Cumulative
: ' Frequency | Percent | Valid Percent Percent
Valid Strongly agree 24 144 146 14.6
Agree 45 26.9 27.4 421
Neutral 76 45.5 46.3 88.4
Disagree 15 9.0 9.1 97.6
Strongly disagree 4 24 24 100.0
Total 164 98.2 100.0
Missin No response 3 1.8
Total 167 100.0
| find wearing corporate casual increases job morale
Cumulative
Frequency Percent Valid Percent Percent
alid Strongly agree 30 18.0 18.1 18.1
agree 53 31.7 31.9 50.0
Neutral 63 37.7 38.0 88.0
Disagree 16 9.6 9.6 97.6
Strongly disagree 4 2.4 24 100.0
Total 166 99.4 100.0
Missin No response 1 .6
Total 167 100.0
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| feel more productive when wearing corporate casual
_ Cumulative
' Frequency [ Percent | Valid Percent Percent
Vand Strongly agree " 19 T4 | 116 116
Agree 38 - 228 23.2 34.8
Neutral 69 413 421 76.8
Disagree 33 19.8 20.1 - 97.0
Strongly Disagree 5 3.0 3.0 100.0
Total 164 98.2 100.0
Missing  No response '3 1.8
Total ‘ ' 167 100.0
| feel corborate casual should be more for back office personnel
‘ Cumulative
Frequency Percent Valid Percent Percent
and Strongly agree 3 1.8 18 T8
Agree 12 7.2 7.2 9.0
Neutral 22 13.2 13.3 223
Disagree 73 . 43.7 44.0 66.3
Strongly Disagree 56 33.5 | 337 100.0
Total - 166 99.4 100.0
Missing - No response 1. 6
Total - 167 - 100.0
| find that our current corporate Casual policy is unnecessary
Cumulative
o Frequency | Percent Valid Percent Percent
vald Strongly agree 4 2.4 2.5 25
Agree 7 4.2 4.4 6.9
Neutral 36 21.6 226 29.6
Disagree 67 401 42.1 71.7
Strongly Disagree . 45 26.9 28.3 100.0
Total ; - 159 95.2 ~100.0
Missing No response 8 4.8 ’
* 167 | 100.0

1 Total
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What is your gender?

Cumulative
Frequency Percent - | Valid Percent Percent
Valid Male 22 13.2 13.5 13.5
Female 141 84.4 86.5 100.0
Total 163 97.6 100.0
Missing - No response 4 24
Total 167 100.0
In which of the following age groups would you place yourself?
Cumulative
v Frequency Percent Valid Percent Percent
Valid 18-24 years 70 41.9 42.4 42.4
25-34 ' 33 19.8 20.0 62.4
35-44 28 16.8 17.0 79.4
45-54 23 13.8 13.9 93.3
55-64 11 6.6 6.7 100.0
Total 165 98.8 100.0
Missing No response 2 1.2
Total 167 100.0
What is your position at Arrowhead Credit Union?
» Cumulative
Frequency Percent | Valid Percent Percent
Vald | Financial Services
Representative 58 347 34.7 34.7
Member Services 79 47.3 47.3 | 82.0
Representative
Supervisor/Branch 30 18.0 18.0 100.0
Manager
Total 167 100.0 100.0
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Which branch office do you‘work at?

. _ Cumulative
' Frequency | Percent | Valid Percent Percent
alid Barstow 9 2.4 5.4 54
- Big Bear 3] 1.8 1.8 7.2
Chino 13 7.8 | 78 15.0
Corona 15 9.0 9.0 24.0
Crestline 6 3.6 3.6 27.5
Del Rosa 8 4.8 .48 32.3
40th St 3 1.8 1.8 34.1
Fontana 12 7.2 ‘ 7.2 413
Highland 12 7.2 7.2 48.5
Loma Linda 9 5.4 5.4 53.9
Mt Vernon 1 6.6 6.6 60.5
Rancho 13 7.8 _ 7.8 68.3
Redlands 12 7.2 7.2 75.4
Rialto - 14 8.4 8.4 83.8
Riverside 12 7.2 7.2 ‘ 91.0
Sierra Way 11 6.6 6.6 97.6
Victorville - 4 2.4 24 100.0
Total 167 100.0 100.0

How long have you been with Arrowhead Credit Union

Cumulative
.| Frequency Percent Valid Percent Percent
~Valid ___Less than 1 year 55 32.9 32.9 32.9
1-3 years 70 41.9 41.9 74.9
4-6 years 27 |- 16.2 16.2 91.0
7-9 years 4 2.4 24 93.4
10-13 years .8 4.8 4.8 98.2
14-16 years 2 12 1.2 99.4
Over 20 years 1 .6 .6 100.0
Total 167 100.0 100.0
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Which beét characterizes your ethnic background

167

100.0

. Cumulative
’ Frequency | Percent | Valid Percent Percent
Vald African American 10 6.0 6.3 5.3
Asian/Pacific islander 2 1.2 1.3 7.5
Hispanic 57 34.1 35.8 43.4
White/Caucasian 83 49.7 52.2 95.6
Other 7 4.2 4.4 100.0
. Total - 159 95.2 100.0 -
Missing No response 8 4.8
Total
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Other comments about our corporate wear

v Cumulative
. , | Frequency Percent Valid Percent Percent
Valid  |No comment 107 64.1 64.1 64.1
Corporate wear should be . _ ‘
more reasonably priced 21 - 126 12.6 76.6
Don't enjoy wearing
expensive clothes 1 6 6 77.2
| like being able to. wear
corporate casual 18 10'8 10.8 88.0
| don't have or wear o
‘corporate casual ’ 2 1.2 12 89.2
Corporate Casual wear is
il professional 3 ! 8 1.8 91.0
porporate casual should
Ibe worn with dressier 2 1.2 1.2 92.2
clothes .
| don't feel professional .
Tlvhen I'm wearing 3 1.8 1.8 94.0
|c:orporate casual
We should get a new
corporate shirt on our 1 6 .6 94.6
anniversary date
Our members like our
‘corporate wear 1 6 6 95.2
! don't like corporate wear 2 1.2 1.2 96.4
We should wear uniforms 1 6 6 97.0
Corporate casual is not .
professional 2 12 1.2 98.2
| .
We shouldn't be required
tlo wear a belt with pants 1 6 -6 98.8
Some members don't like
our corporate casual look 1 6 6 99.4
Need pictures of what is
actually available 1 6 6 100.0
Total 167 100.0 100.0

51




Frequencies

Statistics
- Are you bsa,tisﬁed with our dres
N vad 165
- Missing 2

Are you satisfied with our dress code policy?

s code policy?

. /| cumulative
E ' .| Frequency | Percent | Valid Percent | Percent
Valid —Very Dissatistied | : 3 1.8 | 1.8 1.8
| Dissatisfied 16 96. 9.7 11.5
" Neutral - 35 21.0 212 327
Satisﬁed 53 | - 31.7 321 64.8
Very Satisfied 58 | - 34.7 352 100.0
Total 165 98.8 100.0
Missing No Response - 2 1.2 =
Total ' ' 167 100.0
. Are you satisfied with our dress code policy?
70 : S , o
604
50 1
40 +
1 s04
20. :
> N
. .
-
o
&) .
w0

Very Dissatisfied ,
o Dissatisfied - -

Neutral

| Are ydu satiéfiéd with our dfess‘code‘ pdlicy_? .

‘Very Satisfied
- Satisfied .




"~ Frequencies

. Statistics

. . Doyou like the dption of wearing corpofafe w
' N valid 167 :
~ Missing 0

‘e Do you like the option of wearing corporate wear everyday?

ear everyday?

v v - | - Cumulative
: *- ") Frequency | Percent | Valid Percent |- Percent.
valid =~ Yes -.154 92.2 92.2 92.2
- No . 13 7.8 78| 100.0
Total 167 100.0 1000 |
Do you like the option of wearing corporate w
200 ' : — ‘
100 »
>
(6]
C
o
e ]
2.
.
. 0

- No

Yes

Do -y_ou Ii»ke the option of wearing corporate wear everyday?
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- Frequencies

. statistics

" Doyou feel there is enough variety
‘- offered atthe corporate store?

MN—vaa

~ Missing. |

Do you feel there is én}ough vafie_'t:ylt')f'féred at the cdr.pbrafé stpfé? o

Frequehcy :

‘Percent

Valid Percent

Cumulative -
Percent

vana

: Missii

thal o

ng

o Yes
" No

“Total -

No'Reshonsé |

10

54 .

162

|
167

4.7

o323
©97.0-
3.0 |

~100.0

66.7
333 |
100.0

100.0

2k 801

Frequency——

120

60 4

- Do yOu"fe}éI:there"’ is 'én0u_g h vari‘e»tyf,offered at

-40.“

204

o Yes: o

" No

- Do you feel _th‘éré |senough variety foefed at the cplprfate store



- ;Frequencies
Statlstlcs o

‘How much value do you place on
. -corporate wear-as an employee beneﬁt’7
N vald | 167 .

.- Mlssmg e 0

o i’How much value do you place on corporate wear as an employee benef‘ t? e

| Frequency |

" Percent

| valid Percent |

Cumulatlve
Percent

Valla Lowestvalue 1

i Low value

© Neutral -

ngh value

_ 'H|ghestvalue o
~ Total '

12
RN
S 63 S

73

12|
204 |
877
o209 |
1000 |

4.8
72

- 37.7

100.0

204 |

2009 |

4.8

120 |

23|
B (RN D
1000

© 70
' 60:-.

A50v-

304 -

. 20. -

Frequencv

How much value do you place on corporate w

40¢

104

: LoweSt alue -‘Low value

Neutral

ngh value nghest value

How much value do you place on corporate wear as an employee




- Frequencies
Statistics '
+ How conﬁdent do you feel wearihg corporate
. casual when talking to our members?

1 ~ Missing | .5

How confident do you feel wearing corporate casual when talking to our members?

_ v SRRl IR : -~ | Cumulative
| : : | Frequency | Percent | Valid-Percent | Percent
[Vand | Notconfident 2 . 12 1.2 12|
' Low confidence - 4| 24| 25| 37
Somewhatconfident | 17 | 102 | 105 142
‘Very confident 34| 204 210 1352
'Extremely confident 105 | 629 - 648 | 1000
Total 182 | 970 1000 |
| Missing Noresponse | 5| . 30 o
Total o | 17| 1000

* How confident do you feel wearing corporate

1004
804
604

40

N

—Frequency

Notconfident - Somewhat confident . Extremely confident -

oo _LQW (‘:vonfi_dence, C Very confident St

~ How confident do you feevlr\/'f/'»e‘érihgf;;‘grbovrate casual when falking .
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~ Frequencies
 Statistics
.+ Howdo 'yéu think members feel ‘
about our corporate casual wear?

N~ vand 1
- Missing | -~ 3

How do you think mem‘bgvrs‘.fé’el about our cbrporate casual wear?

B 1 | Cumulative
- Frequency | Percent . | Valid Percent [ Percent
and . Dislke N CE 5| 6
. Neutral 31| 186 | 189 | = 195
Like 49| 203 | 209 | 494
TotallyLike | 83| = 497 506 | 1000 |
Total 164 | 982 | . 1000 | ‘ |
‘Missing  No response 3 18 v
Total o 167 |~ 100.0

How do you thih_k members. feel about our cor

1100
804
60 4

404

N
o
»

Frequency

—

Dis-like ‘Neutral ‘ Like * Totally Like -

How do you think members feel about our corporate casual wear
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| Frequenmes

O

étatlstlcs

I fi nd that members respond to who | am not what I 'm weanng
N-V ‘Valid 167 | SR
: Mlssmg oo

I fi nd that members respond to who l am not what l'm wearmg

Cumulatlve

»Pefcehf 1 Vval‘id Percent - Rercent 3 ERE

~Vald

bfrongly agree

. Strongly Dieagree
- Total '

o3l st 623
192 192 - 814
120 ] 120 -aff 1934

66| 66 1ooo

Agree
Neutral
Disagree

_Era

30,

“Frequel 1Y

- : :60 AR
50 4

404

204

1000 | - 1000 |

- Ifind that r,riénﬁbé’rs*"r‘eSpOndi to who I am not |

104

Neutral - " - Strongly Dlsagree

: Dlsagree

—=1 T =1 5T




Frequencies
Statistics
" Ifind Wearing corporate casual make members.

feel more comfortable doing business with me.
N vald - - 164 ]

Mlssmg : 3

1 find wearing corporate casual make members feel more comfortable domg
» ' busmess with me.

| Cumulative

v _' Frequency | Percent | Valid Percent |  Percent

(Vala| __ Stongly agree | 24 — 144 — 146 EXH

: Agree ‘ 45 | . 269 27.4 o 421
Neutral - |1 7| 45| . 463 88.4
Disagree | 15 90 91 976
Strongly disagree | - 4 | 24| 24| - 1000
Total = 164 | 982 ©100.0

Missing  No response . o3| 1.8 | "

Total | - | 167 | 100.0

| find wearing corporate casual make membe

100
804
604 - - .
40 "H . -
e 204 -
=3
o - L
3
oo -Strongly agree "~ " Neutral . Strongly dlsagree _
I - Agree - Disagree

| find wearing corporate casual make members feel more comfort




" Frequencies

. Ifind wearing corporate casual inc
‘ — 6] .

. staisis ©

N Vvand

Missing

reases job morale - .

1 find wearing corporate casual increases job morale *

. -Frequehcy ’

P‘érvcent' _

. | Cumulative
~Valid Percent | -

Percent

- [vanar

Stongy agree |

agree

~ Neutral :
Disagree = |
v St’rongly-diségfee )
‘ Total ' "
| missing -
| Total|

Noresponse

30
.53

16
166 |
g

63|

—180 |

317
377
.96
24

o994 |

181
31.9

380 |
96 |

24

8.1

50.0 |
88,0
. 976

ncy

e e
—rreque

70
604
| s0f
- ,40V-'
Cwl
_201..’ |

10

167 |

~100.0

e find wearing corporate casual increases job

Strongly agree -

. . agree

" Neuwa

Diéag,ree ‘

| find wearing corporate casual increases job morale
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Strongly disagree

- 000
1000 |



~ Frequencies
j‘Statis‘ti‘csi ‘
el more pi'dductiVe when wearing éorpdra:te‘ cavsuél.' -
N vand | . 164 .
B ". MisSing. 31

I feel more productive when wearing corporate casual

- oo Frequency ;Percenti Vali.d'Pércéhvtbv ‘Percent
and | otrongly agree 19| . 14| . W6 . 116
Agree |l e8| 228 | 0 232 0 38|
Neditral »; R 69 | 413 »:__42'1: o ._7_6.'8"

Disagree’ ~ |- - 33| .1es8.| - 201 | 970
Strongly Disagree |~ 5| 30| - 30| - 1000-|
S Tota | te4| ez | do00 | |
Missing Noresponse . | ~ 3| ~ 18| o |

Total o ol ter | 1000 |

|1 feel more productive when wearing corporat
80— - L

604
a0

204

Eramianoy
—trrequency

Strongly agree .. Neutral ' Strongly.,Diségreé‘» ’
- " ‘Agree . . ~ Disagree E o

- | feel more productive when wearing corporate casual
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 Frequencies
: Statisﬁcs ’

| feel corporate casual should be
more for back office personnel

N vanhd 1

Missing

1

| feel c’orporaté casual ‘shou_ld be more for back _offit_:e‘personnel

: ‘ . . Cumulative
e . Frequency |- Percent | Valid Percent. Percent
Valid Strongly agree 3 ‘ 1.8 1.8 1.8
Agree 12 72 7.2 9.0
“Neutral 22| 132 13.3 223
Disagree 73 437 44,0 66.3 | -
Strongly Disagree 56 335 337 1000 |
_ - Total : 166 | 99.4 100.0 -' ‘
Missing ~ No response : 1 .. B o
Total | = e 167 | 100.0
| feel corporate casual should be more for bac
160 4
40 4
>. 20
(5}
o
D
D
o
. sD
w0,

Neutral Strongly. Disagree -

Strongly agree

Agree |

Disagree

| feel corporate casual should be more for back office personnel .
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Statistics

‘Frequencies =

- | would prefer to dress in a more professnonal way.
Appearance is just as |mportant as job knowledge

N valid

- Missing

7

2

I would prefer to dress in a more professwnal way Appearance is just as lmportant,_
as jOb knowledge '

‘Cumulative

Agree '

| Frequency | Percent | valid Percent | Percent -
Vand | strongly agree ~16 9.6 v 9.7 0.7
Agree - 28| 168 170 267 |
Neutral 62 | 374 . 376 642
" Disagree v 39| 234 236 - 87.9
Strongly Dlsagree 1 .20 |. 12.0 1241 1100-0.
, Total ‘ 1 165 . 988 1ooo o
Missing = No response 2 1.2
| Total 167 100.0
| would prefer to dress in a more professional
|e0q
o s0q
404
304
. k' ‘20 'E ‘
S 104
O
o
w 0]

' Strongly Dlsagree -
: Drsagree :

I would prefer to dress ina more professronal way Appearance is




- Frequencies

. statistics

| find that our current corporate Casual

N Vald

: Miésingv

159
8

policy is unnecessary

o I find that our current corporate Casual pdlicy is unnecessary = A

valid

Missing

Total |-

— Strongly agree

_ Valid Percent

- Cumulative

Percent

Agree
Neutral

~ Disagree v
Strongly Disagree
Total o

No response -

'Frequency
~ 4

s
67
45
:1’,59 
.8
2167 |

_ Percent

X
4.2
216

041 |
- 9527

48
1100.0

44

226

42.1 -

1000 |

~ 25
6.9
29.6
T
1000 |

: Freque-n—'cy

80

401

© Ifind that our current corporate Casual policy is unheéessary -

o

w-
o
.

N
o

704

-
o

o

504

» Strongly agree

Agree

Neufral'

o D_isagreé

64

I'fihd that ’Qur' current corporate Casual poliéy is unnecessary

Strongly ‘D,isag ree




Statistics g

What is your gender?

N Valia
| Missing

- Frequencies

Sl

What is your gender?

Frequency

' Percent

| .| Cumulative
1 Valid Percent |-

Percent

W
Female .~
Total

No response

27

141
163

.

" 13.2
84.4
97.6°
2.4

T35

85|

100.0

— 135
100.0

<osSocoo~T

167

" What is your gender? -

1000 | -

160

1204
1004

| 80

601
40 1

20

1404

Male

- .- What is your gehder?

Female




. Frequencies

. Statisics

i In which of the fdiloW‘in‘g age groups would you place yourself?

~ Missing 2

~n which of .'the»f'ovlldwin'g’ age groups would you place yourself?

Val

Mis

sing

| Frequency | Percent | valid Percent |  Percent

Cumulative

T T82Fvyears |
12834

35-44

4554

55-64
Total

Noresponse | =~

70| A9 . 424 Xy
33| 198 - 200| = 624
28| e8| - 170| . 794
23| 138 139 | . e33]
‘11|  ee| 87| 1000
165 | 988 |  100.0 =
2l 12

Totalv

-F r'e-q't;‘r_e‘ni:_ y

. | .60: :“

404

N

167 | 100.0°

In which of the fol’low‘ihg-végé groups Wduld you place yourself?

© 18-24years 2534

35-44 . 4554 5564

' ~ In which of the ‘fovllo'wviﬁ'g age‘groups.w:c)uid.you, placelyQur‘séva? .

66



Frequencies

What is your position at Arrowhead Credit Union?

Statistics
What is your positibn at Arrowhead Credit Union?
N vand 167 : '
~ Missing 0

, S : - L Cumulative -
: : Frequency | Percent | Valid Percent ‘Percent
Valid | Financial Services ‘ - '

- Representative _58> 347 34.7 347
‘Member Services ' : . L
Representative 79 47.3 47.3 1820
Supervisor/Branch ' | o
Manager . 3Q 1§.0 ‘ 16.0 1090_
Total 167 100.0 ©100.0

_Frequency

What is your position at Arrowhead Crédit Un

100
80 »
60 =

-~ 40 «

N
o.
n

Financial Services R

Member Services Repr

What is your position at Arrowhead Credit Union?

67

Supervisor/Branch Ma




Frequencies

Statistics

Which branch office do you work at?

N——Vand
' Missing

]

Which branch office do you work at?

I RE = - Cumulative

‘ Frequency | Percent | Valid Percent Percent

~Vand __ Barstow .. | <] 5.4 ' 5.4 54
Big Bear 3 18 1.8 72

~ Chino 13 7.8 7.8 15.0

Corona 15 9.0 9.0 240

Crestline 6 3.6 36 | 27.5

Del Rosa 8| 48 4.8 32.3

40th St 3| 18 1.8 34.1
Fontana 12 72| 7.2 413 |

Highland 12 72 7.2 48.5
‘Loma Linda 9 - 54 5.4 53.9

Mt Vernon © 11 6.6 | 6.6 60.5

Rancho 13 78 | 7.8 68.3

Redlands 12 7.2 72 75.4

Rialto 14 8.4 8.4 83.8

Riverside 12 7.2 7.2 91.0

Sierra Way 1 6.6 | 6.6 97.6

~ Victorville 4 2.4 2.4 100.0

Total 167 100.0 100.0 - '
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| Which branch office do you workat?

144

109

Which branch office do you work at?




Frequencies

Statistics

" How long have you been with Arrowhead Credit Union
N Valid. 167 | -
- Missing -0

' How long have you been With Arrowhead Credit Union -

. Less than 1 year:

1-3years.

+4-6 years
© 7 7-9years

i 10-13 years
, 14-16 years

How long  have you been with Arrowhead Credit Union.

70 0

: Cumulative
‘ : " '| Frequency | Percent | Valid Percent Percent
Valid  Lessthan Tyear | 55 32.9 32.9 32.9
‘ © 1-3years ' 70 41.9 41.9 74.9
~4-6 years . 27 16.2 16.2 91.0
7-9 years 4 24 24 1934
10-13 years 8 - 48 4.8 98.2 |
14-16 years 1 o2 1.2 1.2 99.4
" Over 20 years - o1 6 .6 100.0
| Total | 167 100.0 100.0 .
" How long have you been with Arrowhead Credit Unionv' _
80 —
604
40
“>, ,
2 203
T :
o
1
o
L 0

Over 20 years




Statistics |

- Which best characterizes your

 Missing

N vad

AN B
R

- Frequencies
éthnfc'ba‘ckgf;iUnd'

‘Which best characterizes ﬁdrethn‘iq background .

[vana

‘Missing
Total

—African American
~ Asian/Pacificislander |

Frequency

' Percént

Valid Percent

* Cumulative o
Percent | -

‘Hispanic . -
White/Caucasian
Other '
Total

No response

10

83

159

e
167

27

S 12
3441
49.7

42
95.2

- 48
1000

6.0 |

. 6.3

13|

35.8

 52.2 |-

44

100.0 :

53|
75|
434
956
. .100.0

1100

1404

<osDoca®- T -

: ‘Wh'ich.bes"t ,chvéracteri~z.es your ethniC'backg rou

80q

604 .

20 4

African American
~ Asian/Pacific'island -

1

Hispanic

White/Caucasian

~ Which best characterizes your ethnic background

Other




Frequencies

Statistics
_ Other comments about our corporate wear
N Vvalid 167
Missing 0

Other comments about our corporate wear

Vahd __No comment

|

|

|
.

-

{‘I.

|

l

|

:Corporate wear should be
more reasonably priced
.

Don't enjoy wearing
elxpensive clothes

I1 like being able to wear

: (?orporate~casual

Iidon't have or wear
corporate casual

¢orporate Casual wear is
sitill professional
¢orporate casual should
be worn with dressier
c!llothes

| don't feel professional -
when I'm wearing
corporate casual

We should get a new
corporate shirt on our
anniversary date

Olur members like our
corporate wear

| don't like corporate wear

VYe should wear uniforms
Corporate casual is not

professional
We shouldn't be required
to wear a belt with pants

1

Spme members don't like
our corporate casual look
Need pictures of what is
actually available

Total ‘

: . Cumulative
Frequency Percent | Valid Percent Percent
107 64.1 64.1
21 12,6 12.6 76.6
1 6 6 77.2
18 10.8 10.8 88.0
2 12 12 89.2
3 1.8 1.8 91.0
2 1.2 1.2 92.2
3 1.8 1.8 94.0
1 6 6 94.6
1 6 6 95.2
2 1.2 1.2 96.4
1 6 6 97.0
2 12 12 98.2
1 6 | 8 98.8
1 6 6 99.4
1 6 6 100.0 -
167 100.0 100.0

72
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Other comments about our corporate wear

120

100 ®

80 1

60 «

40 -

20 9

0.

s .
R ..

Other comments about our corporate wear

3
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