California State University, San Bernardino

CSUSB ScholarWorks

Theses Digitization Project John M. Pfau Library

1995

Attitudes toward old people and beliefs about aging: A
generational study

Julie Ann Miles

Follow this and additional works at: https://scholarworks.lib.csusb.edu/etd-project

6‘ Part of the Gerontology Commons, and the Psychology Commons

Recommended Citation

Miles, Julie Ann, "Attitudes toward old people and beliefs about aging: A generational study" (1995).
Theses Digitization Project. 1009.

https://scholarworks.lib.csusb.edu/etd-project/1009

This Thesis is brought to you for free and open access by the John M. Pfau Library at CSUSB ScholarWorks. It has
been accepted for inclusion in Theses Digitization Project by an authorized administrator of CSUSB ScholarWorks.
For more information, please contact scholarworks@csusb.edu.


https://scholarworks.lib.csusb.edu/
https://scholarworks.lib.csusb.edu/etd-project
https://scholarworks.lib.csusb.edu/library
https://scholarworks.lib.csusb.edu/etd-project?utm_source=scholarworks.lib.csusb.edu%2Fetd-project%2F1009&utm_medium=PDF&utm_campaign=PDFCoverPages
http://network.bepress.com/hgg/discipline/1276?utm_source=scholarworks.lib.csusb.edu%2Fetd-project%2F1009&utm_medium=PDF&utm_campaign=PDFCoverPages
http://network.bepress.com/hgg/discipline/404?utm_source=scholarworks.lib.csusb.edu%2Fetd-project%2F1009&utm_medium=PDF&utm_campaign=PDFCoverPages
https://scholarworks.lib.csusb.edu/etd-project/1009?utm_source=scholarworks.lib.csusb.edu%2Fetd-project%2F1009&utm_medium=PDF&utm_campaign=PDFCoverPages
mailto:scholarworks@csusb.edu

ATTITUDES TOWARD OLD PEOPLE AND BELIEFS ABOUT AGING:

A GENERATIONAL STUDY

A Thesis
Presented to the
Faculty of
california State University,

San Bernardino

In Partial Fulfillment
of the Requirements for the Degree
Master of Arts
in

Psychology

by
Julie Ann Miles

December 1995



ATTITUDES TOWARD OLD PEOPLE AND BELIEFS ABOUT AGING:

A GENERATIONAL STUDY

A Thesis
Presented to the
Faculty‘of
California State University,

San Bernardino

by
Julie Ann Miles
December 1995

Approved by:
Diane J. P#ahl€r, Chair, Psychology Date

Laura Kamptner

Robert. E. Cramer



Copyright 1995 Julie A. Miles



-ABSTRACT

fAttitudes toward the elderly were ekamined in three
generations through analy51s of medla use, gender, contact
wfw1th elderly, age, factual knowledge about‘aging, and
parental 1nfluence on attltude formatlon. Respondents were
randomly selected (X = 37.12 years). The sample_consisted'of
714 volunteers (268 males and 446dfema1es) comprising five
“ethnic groubs (11% African—American, 10% Asian, 53%
Caucasian, 16% Latino, 10% Other). Data were analyzed using
*Pearson’s product-moment r, ANOVA and Student’s t.‘ The
results revealed.that'age,‘factual knowledge, perceived
ageism in mass media and parental influence were
significantly related to attitudes toward the elderly{‘ As
age, perceived ageism in mass media, and factual knowledge
increased, attitudes became more positive. ‘Also, the more

| positive parental influence was reported to be, thevmore
positive attitudes toward the elderly were. It can be
concluded that as variables,’parental influence and mass
‘media influence should receive more‘attention in future

attitudinal studies.
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INTRODUCTION
Wlth the decllne 1n b1rthrates and the reduction of
‘mortallty rates, older people in Amerlcan s001ety are
becomlng the fastest grow1ng percentage of the populatlon.r
In(1990,‘those aged 65~and~older constltuted 12. 6/ of the
totalipopulation., When the "baby-boom" generatlon reaches :
:age 65 between 2010 2020 thls percentage is prOJected to
1ncrease to almost 18. 09 (Manhelmer, 1994) g As‘themage |
' structure of Amerlcan soc1ety shlfts, it will hecome”
_1ncrea51ngly 1mportant to understand the dlvers1ty and
unlqueness of the older people who w1ll be maklng up one-‘, -
' flfth of the populatlon. N
| Unfortunately, the current view of the elderly appears
‘”to be somewhat negatlve.. Robert Butler (1969) 001ned the
Vlterm "agelsm"j Wthh 1s deflned in the Amerlcan Herltage
lectlonary on the Engllsh Language as "...d1scr1m1natlon
_based on age, espec1ally dlscrlmlnatlon agalnst mlddle aged
: diand elderly people" (Nuessel 1982) ThlS term is used to
”'descrlbe the collectlon of negatlve stereotypes used to
:descrlbe the elderly Common stereotypes applled to the_,lt
':;elderly 1mp1y that they are ﬁ...51ck _sedentary,'sexless,
pisenlle, and 1mpover1shed " (Wetle, 1991 p 4) They'are”also,v
Hseen as ";L.lrrltable,;lonely, 1solated obsolete, |
‘1rratlonally afrald of aglng and death set in the1r ways,
land 1n need of 1nst1tutlonallzatlon" (McPherson, 1983,

p,lZ)e ;Whlle'these~stereotypes mayﬂbe true for some



'_pelderly, they do not apply te‘thebelderly as a population.
Through social interaction with significant
others, most of whom are not chronologically
70l1d’, and through exposure to particular cultural
‘1nst1tutlons (such as the mass media) and cultural
artifacts (jokes, greeting cards, books, and
- popular magazines) individuals are exposed to a
varlety of attitudes and images pertaining to
aging and the aged. While some of these are
validly based on research evidence, many lack
research support but are accepted as fact by at
least some segments of the populatlon (McPherson,
1983, p. 244). ,
.These_stereotypes and myths can lead to several
consequencee, for both the person and the society. At the
personal level, these distortions ".,.canvlead to self-
fulfilling prophecies where the’elderly.begin to think and
behave as expected,‘thereby'reinforcing the stereotypes"
(Levin & Levin, 1980; Eklund, 1968; see Rubin, 1980).
'Beyondbthe personal level, these stereotypes and myths can
"...predispose society to adopt negative attitudes toward
old people" (Schwartz & Peterson, 1979).' "Once these views
‘become institutionalized, they tend to be passed on to
succeeding cohorts'through the socialization process"
(McPherson,'1984,,p.244).
Betty Freidan (1993) writes:
I have discovered that there is a crucial
difference between society’s image of old people
and ‘us’ as we know and feel ourselves to be.
There are truly fearful realities reflected - and
imposed - by that image. To break through that
image we must first understand why, how, and by
whom it is perpetuated (p. 31).

Attempts to understand attitudes toward the elderly

‘-began back in the‘early 1950s and research in this area was



-“strong untll the 19705., Since'then,7for the most part this
bresearch has been neglected unt11 the recent interest in the
~ coming of age of'the<"baby-boomers".
It is the purpose of th1s paper to examlne factors
b‘;whlch 1nfluence attltudes and bellefs about aglng and the
aged across three}generatlons. The factors to be,studled
tinclude'the effects offmass‘media, gender, contaCt with
lderly, age, knowledge, and bellefs developed in the home
about the aging process. Until the stereotypes and myths
sare questloned and dlsproved they w1ll contlnue to
perpetuate and relnforce attltudes and behav1or toward the
elderly; | |
Mass Media
As theimass‘media becomes an increasingly more“
prominent social institution,‘the media serve'a large number

Of'functions: 1t amuses, prov1des 1nformatlon, advances

» 5001al 1ntegrat10n, prov1des an escape from dally reallty,

selects’and.malntalns spe01flc cultural,norms, and educates;
the masses'(DeFieur, 1970) . lt'has been"argued’that.sinceu
attitudes, bellefs, and'values are vauired'throughv

‘ socialization, cultural forms such as llterature,

- newspapers, humor, and telev151on serve to 1mpart’or
:perpetuate existing stereotypes of the aged (McPherson,'
’v1983). Ageism that may occur in'the.mediavcan‘take-several
forms: (a) exclusionr—:absence of‘old'people'indicates .

'worthlessneSS,l(b)‘subordination - contributions by elderlyu,



are irrelerant.or‘iheffectual;v(c) distertien‘- old people
characterized with negative physical, behaVioral,tor,mentalv
traits , and (d) degradation -vdepicting'the elderly as
| inferior or obnoxidus,:either‘intellectually or physically
:(Nuessel,'1982, p; 274) . | |

| Ageism can be seeh;‘rorvexample, in studies of popular
hﬁmor, as‘expressed'by birthday cards (Dillon & Jones, 1981;
Palmore, 1971), jokes (Davies, 1971)and cartoons (Sheppard,
r1981)a - These forms_ of cultural‘eXpression*generally reflect
a negative,Viewaf'aging,‘especially in respect to women.
»Some of the themes present_in popular humor ineiude loss of
‘sexual ability or inferest and decline ef physical
eabilities,‘especially~as they apply to males and aée
concealment and ’‘old maid’ thehes; eepecially as they
pertain_tb females.

In elementary schoolbooks, e.g. children’s literature
and adolescent fiction , old people are seldom portrayed in
illustrations; when they are, they typically have no. power,
they are not main characters, are limited in their
abilities, are passive rathervthen active, and are under-
represented in relation to their proportion in the ‘real’
population (Kingston & Drotter, 1981; Peterson & Karnes,

‘ 1976). "Furthermore, women'are under-represehted even
though they comprise a higher.prepertion of the elderly
jpopulatioh" (McPherson, 1983, p. 245).

In mass periodical fiction, it was found that the aged



...suffer a v1rtual ’symbolic’ abandonment 1n the stories"
_(Martel 1968) Under-representatlon of the elderly has
“also been found in maga21ne advertlsements (Gantz,

: Gartenberg, & Rainbow, 1980; Kvasnlcka, Beymer, & Perloff,
1982; Freldan, 1993) " For example, in contrast to the U.S.
1popu1at10n, in whlch 42/ of adults are age 60 and over, less
than 2% of’portrayals in magazlne advertlsements appeared to
'be‘this'oldtp(England,tKuhn, & Gardner, 1981). |
‘Children's llterature, periodicalffiction, and
‘, magazines'present'an'ageist~view of the world to their
consumers mainlylthrough fairly direct tactics,‘ Oon the
other hand research 1nd1cates that newspapers do not appear’
to create, perpetuate, or relnforce negatlve stereotypes of
the elderly in as direct a manner. Little age stereotyping
“has been found in neWSpaper articles (Kent & Shaw, 1986).
.Similarly, research has shown that there are twice as many‘
hpositive aS»negative images, and that a neutral image was
.m0st prevalent even though the surest way for an elderly
person to make it 1nto ‘the newspaper is to die (Buchholz &
Bynum, 1982) |

While research on ageism in newspapers doeS‘not seem to
_1nd1cate stereotyplng of the elderly, it does polnt out that
'uthere is a dearth of 1nformat10n on issues ass001ated ‘with
aging; -"Only 50 stories of 1, 703 dealt w1th unlque problems
v:faced hy_the_aged,v Spot coverage of events rather than 1n-

;depth”study of social‘trends reigned supreme" (Ibid, p,.87)



»ThlS is an example ofvagelsm under the gulse of exclus1on.
‘When the elderly are represented they are pos1t1vely |
’portrayed and age seemlngly is 1rre1evant. - The problem lies
in the pau01ty of coverage the elderly are glven. |

Whlle there is a 1ack of research concernlng the impact
of prlnted medla messages and 1mages about the elderly and
the ag1ng process, there are studies which support the
prlnted medla as an 1nf1uence on attltudes and behav1ors.
In a recent study, a majorlty of respondents 1nd1cated that
thelr attltudes regardlng technology were 1nfluenced by
magazines (61%), newspapers (50%) and advertlsementsf(646)
(Weil, Rosen,& Wugalter, 1990) . This may'indicate that
attitudes and beliefs about the elderly and the aging
‘process can indeed’be influenced by the printed media.

Since research shows that printed media is ageist to a
large extent, ‘then how does telev151on portray the elderly’
’Telev151on 1ncludes both spoken and Vlsual images of the
elderly and the aging process; therefore, the audience it
reaches encompasses a more diverSe population. Those who
vlare too young to read or those who are hard of hearlng can
watch and those with failing eyes1ght can listen. "As our
most pervas1ve and 1nf1uent1al communication dev1ce,
‘ telev151on is sure to play a role in the future of people’s

"concepts of the aglng process as well as in the 11ves of the

rﬂ.'future aged" (Kubey, 1980, p. 16). The Natlonal Coun011 on

" Aging is oftthe opinion that use of-the medla, television in



}particular,vis the most pomerfulvway to change attitudes
about aging (Landres, 1978)

So far research on the portrayal of the elderly and the
:aging process on television has not been encouraging.
‘Ageism, in all its many forms, appears to be predominant in
_all types of television programming.

Depictions of aging and old age in programming aimed at
children (Saturdayimorning television) found that the
elderly "...seem to be of little real importance or concern"
‘andithat ", ..being old...is not healthy, not attractive, and
‘not good" (Bishop & Krause, 1984, p._93). 'Elderly
characters are notably absent in children’s programming and
When"they are presented it is in a stereotyped format.

Television commercials, which are not limited to any
one;viewing population, appear to be ageist as well. In a
random sample of 100 television commercials, only 2%
portrayed older characters (Francher, 1973). Harris and
Feinberg (1977) stated,‘"In the world of commercials, where
youth iS»celebrated, the portrait of the older person was
essentially unflattering: wunhealthy, unstylish, |
uninteresting" (p. 467). They found that in the age group
vof‘60—70, 35% were portrayed with physicai aiiments iny
contrast to the 3.2% of characters in the 30-40 age group.

In prime-time programming, research has shown that
__there_exists a "cult of youth" or "cult of competence"

» accompanied by negative images of old characters (Northcott,



)'1975, Slgnorelll & Gerbner, 1978) ' In addition, aging is

a55001ated w1th 1ncrea51ng ev1l fallure, and unhappiness

"_ (Aranoff,51974) and,old people_are notably absent from

| programming (Levin & Levin, 1980). vFor'example,_of 464 role
‘portrayals only 1 5% appeared to be older than 65. When |
nfthls percentage is compared with the actual 12.1% of people‘
”.65 and over in Amer;ca, it is easier to understand.the
ﬁinvisibility" of the’elderly in television, which was also
found by ‘Bishop and Krause (1984). "The.numbers of'older,v
people appearlng on telev151on do not correlate w1th the |
numbers of older people in soclety" (Dav1s.& Dav1s, 1986i'p.:
.45)’ - | . o

:i A study done by Shinar, Tomer, and Blber (1980) found
that 89% of elderly portrayals were negatlve. When comparedlf
to younger groups, the older characters were presented as
more 1ndependent but less effectlve, less 11bera1 and more
‘conformlst more . "fam11y-funct1onal" and 1ess beautlful
less,able, 1ess future-orlented less clean and orderly, 'd,
less functional in their sexual lives.

The above research supports that the‘elderly are“either '
trivialized, ignored,'or presented as negative'stereotypes_
'b_in the‘ﬁaSS media-vauchman (1978) refers to this pattern as
'v‘ﬂsymbolic",annihilation of given social categories.

Previous content‘analySes with'otherigroups has shown that
the lower the status‘of a sub—group; the loweruthe

visibility of that'group on television and the less



trfavorabie the imége;is;whenfthe group’islyiSibiei(ﬁacker,_i_
.1951) tJAccordindhtthreidan“(i993)~'":;.the biackout of ,h“h
,1mages of people over 49 - much less 65 = in and as targets :
of print advertislng, TV commerc1als, telev151on programs,'
‘and mov1es was in place. by the beglnnlng of the 1980’s" (p.
43). | |

In'generaI: the,elderly popnlationPis not adequately :
represented and 1s portrayed 1n negatlve or stereotyped ‘ways
in printed and telev1sed media. However, when compared to -
‘a11 other population segments,”elderly femaleS‘arejeven*more
discrimlnated against in the world of mass media.

In elementary schoolbooks, children = llterature.and
:adolescent flction:"woman are under—represented even though
they comprise a higher proportion of_the elderly population"
.;i(McPherson, 1983; p. 245). ‘Even when the target population
is adults rather than children} the printed media
discriminates_moredheavily against elderly women.

| Iniapcontent anaiysis ofiimages of the elderly in 5
magaéines-over a 19 year period (1960-1979) only 4% of the
'}women were portrayed as over,40. This is in stark contrast
to the 57% of adult women over 40 in thebactuai U.S.
population (England et al, 1981). This under-representation
,of-elderly women in magazine-advertisement has been
supported‘by Gantz et al. (1980), KVasnicka etyal; (1982),
and‘Freidan (1993). o |

Literature and magazines are not the onlyoareas of the.



-y

mass}mediaowhere,elderly women are heaVily.discriminated
against. Television is also guilty of harsher ageist
standards for women than for men.

In telev151on commer01als, males in the age group 50-60

o ‘are used as - characters tw1ce as often as males age 20-30.

It seems that as men age they become more bellevable and

have more}knowledge about whlch products are good to use.

\

: Females in the750é60-age group, on the other hand, are used

- 78% less often than females aged 20-30 (Harrls & Felnberg,

1977) . What does this strategy tell the older woman?

‘According to Powell and Williamson (1985) this omission

implies a lack of value and that they "...are'no longer

suff1c1ently 1mportant to Amerlcan social llfe...to be used
as positive role models in advertlsements" (p. 64). As Zoe
Moss puts it:
| Everything she reads, every comic strip, every
.song, every cartoon, every advertisement, - every

book and movie tells her a woman over thlrty is
ugly and disgusting... She is no longer the object

of prestlge consumption... No, men mature, women
obsolesce. (Moss, 1970; as cited by Sontag, 1973,
- p. 42)

In prime-time television, research indicates that old
women are the most under-represented and receive the most

negative portrayals. A comprehensive examination (1969-

1976) of portrayals of aging and the elderly during prime-

time programming was done by Gerbner, Gross, Signorelli, and
Morgan (1980). Their findings included: women over 65

peaked at about 3% portrayal with a steady decline in

10



1 portraYals.as age 1noreased ‘Old fenale characters were
:rated "bad" more often (90/) than old male characters: (75/).
,Along the same llnes, Aranoff (1974) showed that only 40/ of

7::older‘male and 10/ of older female.character,are seen as

'fsuccessful happy, - and good.‘

Gerbner et al. (1980) also found a ﬁ...greater
proportlon of older women than ‘older men - two-thirds as
-fcompared to.about a half‘- are presented as lacklng common
; sense, acting”silly, or‘heing eccentrio" (p;}45); and women

V_»over the age of 65 Were 4%'offthe‘females.portrayed in-

‘children’s.programming;,while the actual U.S. popﬁlation ls

. »over‘lz%. | | |
To.pdt the.in&isibility of oldnwonen‘lnto perspective;‘.'
ocon51der the follow1ng flndlngi vieWersvcan“ekpect to see'
‘an older man on prlme—tlme telev151on every 22 minutes and
"an old woman only every fourfto flve hours. of all the old.
’peoplevportrayed, 90 69 were male and 9.4% were female
'(Peterson,‘1973). ThlS 1s stunnlng con51der1ng that females:
‘account for approx1matelyv606‘ofvall people over the'age of
65 (Schick, 1986)1 |

The above'research:supports.the assertion that printed

vfand‘televisednnedia is”to a large extent'ageist in one form
aor.another. vTherefore; this'stndy Will-attempt to assess
fthe relatlonship between.nedia'consnmption and,attitudes,

 toward the elderly.

11



Média Use

In ofdér to asSess any-iﬁfluencé the mass media may
‘have on attitudes and be‘lvi‘éfs' about the elderly and the
aging process, it is necessary to examine media consumption.
The amount of media‘consumed may be.a factor in attitude
formation and beliefs. |

In 1993, television reached into 98 percent of all
American homes (U.S; Bureau of the Census, 1994). Wright
(1993) estimates there were approximately 60 million
‘newspapers distributed on‘a dai1y basis in 1993, and
dirculation of the top 100 magazines was 257 million.

Johnson (1994) reports the average hours of television
viewing for a household in 1993 was about 7.3 hours. This
‘number varies according to age, gender, incomeylevel,,and
rade of the household members. In general, as age‘
iincreased, so did television viewing; females watched more
than males, and as income increased viewing decreased.
Résearch on race indicates that blacks watch more television
than whites (Bales, 1986; see Poindéxter & Stroman, 1981,
for a review of the liﬁerature).

While television viewing outranks newspaper reading in
almost every case, newspapers are nonetheless read
extensively. The U.S Bureau of the Census (1994) reports
that 84 percent bf‘those 18 and over read thevnewspaper.
‘Like television viewing, newspaper réading varies by age,

gender, income level and race. The U.S. Census Bureau

12



'7'reports a p051t1ve correlatlon between age and readlng until.
65+ and that slightly more males (85%) than females (83%)
':read the paper; as income 1ncreased reading increased (this
is also reflected by a p051t1ve correlation with education
level) Readership according to race are as follows:

whites (85%), blacks (81/), and Spanish speaking (73/)

Since the purpose of this study is to examine
generational‘differences in attitudes and beliefs as
influenced by‘mass media, it is necessary to assess
diffetences in media consumption. Newspapers and magazines
have been readily available to both generations, but
television did not play the same role in the life of the
older generations. In 1952, households with cable
‘television was 14,000. This is equal to .1 percent of all
U.S. households. 1In 1993, however, over 76 percent of
households subscribed to cable television (Wright, 1993).

"We are by now well into a second generation of
children for whom telev1s1on has been their first and most
acce551ble teacher..." . (Postman, 1985, p. 78). By the time
American children reach age 15, they have spent more hours
watching television than they have spent in the classroom
(Sprafkin &‘Liebert, 1976; as cited by Tuchman, Daniels, &
Benet; 1978) . Even though elderly are among the heaviest
~consumers of mass media today, the wide—spfead availability
of television was not a part of their early years. - The

younger generation has grown up with television readily
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vacCessiblehfrom birth. Thls may have an'effect on the
wattltudes about elderly people and bellefs about aglng

o | Gender | - |

- With the 1ncreased agelsm that women are subjected to,y
”do they have more negatlve att1tudes toward the elderly’

: Research examlnlng gender dlfferences concernlng attltudes o

*»toward the elderly is 1n short supply A few studles show aiif

"‘;sllght tendency for women to be more prejudlced toward old

‘people (McTav1sh 1971) Tuckman and Lorge (1953) found
'":pthat women expect old people to be absent—mlnded forgetful :
vhpto talk to themselves, to collect useless thlngs, and.becomef
fmore rellglous. In another study, when comparlng males and
ffemales mean scores on a- scale asse551ng attltudes toward
hi old people, 1t was found that there was no 51gn1flcant ’
"dlfference. (Ivester & Klng, 1977) |
| One recent study of adolescents 1ndlcated that the
',keffects of gender on attltudes was 1nfluenced by race;r‘
:Overall whlte males had more: pos1t1ve attltudes than dld dd"d
h Mex1can-Amer1can females or black females, black males had
'lmore p051tlve attltudes than black females, but that whlte'
]females had more p051t1ve attltudes than Mex1can-Amer1canv
‘males, Mex1can-Amerlcan females, and black females. (Harrls
& Feldler, 1988) . | | ”
The avallable llterature concernlng gender dlfferences‘f
:yln attltudes toward the elderly 1s in short supply, as well

-‘as belng outdated The lack of recent research on gender and o
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 the role it plays.in”attitude formation towards the elderlyh:
‘warrants an investigation;;‘
Contact With Elderly

Another factor on attltude formation may be the amount
v:hofUCOntact with‘thefelderly'thattone has. In American
society, there appears.to be pervasive age segregation, with
children and adults pursuing,their own separateiand | |
independent lives (Caspi, 1984; Sussman & Pfeifer, 1988).
With this segregation comes the possibility for unfavorable
consequences, such as the separate groups believing in |
inaccurate stereotypes'about and holding unfavorable
~attitudes toward one another (Bronfenbrenner, 1970; Elder,
1967). "It has been suggested that this lack of inter-
generational contact may be a contributory factor to
negative perceptionsvof the elderly" (Doka, 1986, p. 174).
Those who have frequent contact with the elderly have more
pOsitive'attitudes and "..;perhaps this occurs‘because the
contact provides factual, personal knowledge to refute myths
about aging, and the individual is less likely to accept
exiSting stereotypes" (McPherson, 1983, P 256).

Research 1nd1cates that the amount of contact ‘with the
- elderly that youth have is a predictor of p051t1ve attitudes
and increased knowledge about ag;ng. The majorlty of
"research supports inter?generational contact as a way to
reduce negative’attitudes towards the‘eiderly (Tuckman &

Lorge, 1958; Bekker & Taylor, 1966; Rosencranz & McNevin,
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11969; ﬁcTavish, 1971;,Naus,l1973; Caspi, 1984; Knox,
;Gekoski, and Johnson,,1986° Chapman’&:Neal‘ 1990) . Other
‘studies report that there 1s no relatlonship between contact
and attitudes (Drake, 1957, Robb, 1979; Trent Glass, &’
vcrockett 1979'vDoka, 1986; Harris & Fiedler, 1988). Some‘
"studies, such as by Auerbach and Levenson (1977) report
negative effects of 1nter-generatlonal contact.

The considerable dlsagreement reported in the
literature supports an'ekaminationfof the effect on
inter—generational contact on attitudes toward the elderly
and beliefs about aging. Therefore,.this study will assess
the relationship between contact’with the elderly and
attitudes held.

Age

Research on the prejudices toward the aged became
promlnent after Tuckman and Lorge (1953) found that graduate
students had substantlal acceptance of stereotypes about old
people. The students looked upon old age as a time in llfe
characterized by poverty, illness,‘loneliness, resistance to
change, and failing physical-and mental abilities. Since
then considerable amounts,of‘research have supported that
children and young adults_haue predominantly negative‘
attitudes toward older adults (Weinberger, 1979; Seefeldt,
1984). Other studies indicate that older adults are viewed
‘mOre negatively than young adults (Hickey, Hickey, & Kalish,

1968; Kite, Deaux & Miele, 1991; see Lutsky, 1980 for a
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reyiew).‘ | o »

| One recént study by Anstin (1985) indicates that
college students’ attitudes toward’the,eldefly}aré»becoming.
moré pritive in nature, "...at least in comparison to
others whom we ha&e»tfaditionally held negaﬁivé éttitudes"
(p; 433); Taken at face vaiue, this finding suggest that
old people are seen posiﬁively, but consider.nhe methodology
used: the respondenfs were rank-ordering a list of 21
disabiiities!» The elderly are moving up on the list, but
-they are still not "normal".

It isrgenetaily accepted that younger people have
negative attitudesnabout the elderiy. ‘How do old peoplé
feel about themselves.and other old people; then? According
to Thorson and Perkins (1980), even when a "confounding"
Variable'such'as‘age is accounted fof, negative attitudes
toward older persons still persist. While elderly péople
are more likely tn Viéw thémselves as instrumental and
communa1>than are younger people,‘this perception»does not
carry over into their judgements of other older peopie
(Sinnott, 1984).

Both young.adults-and the elderly are likely to
associate negétive stereotypes with the older elderly ranges
(Hummert,'1993). ‘It is not simply young adults looking at
old people‘negatiVely. 0ld peopie are looking at even older
people with the same:ageism and stereotyped views. It has

been argued that because o0ld people are labelled with

)
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s001ety s harmful stereotypes, that old people are less

11kely to a55001ate themselves w1th "old fogles" even

©  though these "fogles".may,be.the same age as themselves

(Seoouler; 1992).
| | Knowledge

Closely tied to age is:knowledge about the aging
bprocess._ O’Hanlon, Camp, and Osofsky (1993) found that as
aage increases so does the amount,of knowledge about aging{
They also found this increaselin knowledge to be positiwely )
correlated with attitudes toward elderly people. Other
research in gerontolOgical education indicates that persons
exposed to biological, psychologlcal and social'aspects of
aging experienced a p051t1ve change in attitudes toward old
_people in general and in famlllar elders (Katz,.1990)

If the argument that as knowledge increases,
attitudes beoome-more p051t1ve is true, then the elderly
themselves should have more positive attitudes than younger
- people. Who better to eXperience the biOIOgical,
psychologioal, and sooialhaspects of aging than those‘who-
are old? Younger people do not have this subjective -
knowledge about aging and it has-been argued that this lack
.of‘factual, personal knowledge makes it easierdfor‘the young
to accept existing myths andhstereotypes about the elderly
and the aging process (McPherson, 1983).

| -Parental‘Influence

Traditional beliefs of socialization have viewed the
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famlly, spe01f1cally the parents, as the principle
p5001allzlng agent in chlldhood (He11brun,p1965).,‘"Children |
- learn thelr parents’ values, bellefs,-and attitudes through
both direct'teaching'and‘indirectdoBServation;.. " (Glass,

fBengston &oDunham, 1986 p.685) . ‘Socialization theory also

N -1mp1101tly assumes that chlldhood soc1allzatlon is so

,1ntense and prolonged that the attltudes formed in the
:_famlly context per51st well 1nto adulthood and that parents
and chlldren w111 contlnue to eXhlblt attltude 51m11ar1ty
dﬂlnto later llfe (Campbell 1969) In actuallty, very 11ttle‘.
is known about 1ntergeneratlona1 attltude 51m11ar1ty across |
v_the llfespan (Bengston, Cutler, Mangen & Marshall 1985).
| *There is no research currently available which |
discussespthe impact parents haye-onbtheirrchildren’s
“attitudes toward the elderlyband beiiefs‘abontvthe aging
process. ”However,ptherevis research,which'supports the |
socialization theory that parentsvhave'influenCe over their
children’s attitudes;: |

Research has shown that the behav1ors and attltudes of
l parents can 1nfluence their chlld’s racial attltudes
'(Bu110ck,ﬂ1977), job training motiVationb(Breakwell, 1988),
delinquent behavior (Warr,‘1993),’Sexna1‘attitudes (&arber-&‘
Greer, 1986), rellglous act1v1ty (Kleren & Munro, 1987),
111ega1 substance use (Andrews, Hops, Ary, Tlldesley &
~ Harris, 1993), and even shopplng behav1ors (Mascarenhas &

Higby, 1993).
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- These studies lend support to the idea that parents do
act as a socializing agent for‘their.children.» lt'logiCally
follows to expect that parents’ attitudes and behav1ors
'toward the elderly will 1nf1uence thelr children’s
.attitudes‘ It is onelpurpOse of this study to assess_the
brelationship between the’parents’-attitudes and behaviors
and”the‘child's attitudes'toward the‘elderly. |

| Current Status of Research
Research dealing specifically With the mass media and

attitudes toward the aging process and the:elderly is'not”
'encouraging. The most comprehensive results dealing with
television viewing and attitudes toward the elderly and the
vaging process come from Gerbner et'al. (1980). TheYh
concluded that in every case, heavy viewing contributes
vconsistently negative‘images to the public-about.the |
personal characteristics of the elderly and the quality of
,their 1ives. |

- nTelevision may-or mayvnot Causelanything directly, but
in the images it portrays‘itfis-a'passively-receivedTsohrce
- of more or less ’standard’ cultural symbols and images"
'(Bishop & Krause, 1984; p. 94). Considering the impact of
‘television on the fOrmation‘ofvattitudes, beliefs, and
behav1ors, it is important to understand the impact of the
negative portrayal of the elderly in our society. "For if
these presentations are inappropriate, surely the |

presentations are contributing on some level to a perhaps

20



',unde51rable dlscourse on aglng 1n Amerlca" (Bell' 1992 rp“

“; 306) The research on how telev1s1on affects attitudes and

| beliefs supports the conclu51on that 1t 1s conceivable for
'vpeople who consume ageist telev151on programs to - 1dent1fy

| and/or conform w1th the ageist stereotypes presented to |
b‘.them.

| Research on other variables,of‘interest in this study

- also supports an inveStigation at this time. The noticeable
'lack of research assessing”gender differences in attitudes
toward the elderly fully warrants an 1nvest1gation into any
p0551ble differences both w1th1n and across generations.
The disagreement in'theullterature as to the effectlveness‘
- of inter-generational‘contact as a way to reduce negative
attitudes and stereotypes of the elderly lends credence to |
the purpose of this:study'

Also, the research on age and knowledge appear to lend
,themselves to differlng conclu51ons concerning how ‘older
adults view the elderly. Past research has shown that as
age increases there is not a cessation ofrnegative attitudes
toward the elderly; ‘but as ageiincreases, knowledge |
increases. Knowledge has been shown:tohpromote positive
attitudes toward the‘elderly. »Therefore, it is necessary to
examine the‘influence'that each haS'on attitude formation in
the three generations.

 as for the influencehthat parents’ attitudes have on

their children’s attitudes concerning the elderly and the
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aglng process, there is no known research at this time.

 This study will attempt to shed light on the issue and

_instigate further ‘research into an area that has been badly
negleeted.
HYPOTHESES

The present research is designed to examine factors
affecting attitudes towafd old people and beliefs about
aging across generaﬁions.’ First, it is hypothesized that
media use will_neéafively sorrelate with attitudes toward
the elderly. Sesdnd;bsince females are more heavily |
discriminated against in the media,‘they will have less
positive‘attitudes than males. Third, contact with elderly
will positively cerrelate with attitudes toward the elderly.
- Fourth, contact will positively correlate with factual |
khewledge about the aging processwasd elderly. Fifth, it is
.~ hypothesized that age will pgsitively correlate with
attitudes tbward the elderly, Sixth, faetﬁal knowledge
Wiil positiQely cdrrelateswith atfitudes teward the elderly.
Seventh; factual knowledge will positively correlate with
’ iage. Eighth, it is hypethesized that positive family
:influence will positively correlate with attitudes toWard"
. the'eiderly. Finaliy, the older}geheration will have the
‘»mest'positive attitudes ahd‘thevYOunger generation will haveb

 the least positive attitudes toward the elderly.
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METHOD
7m}Pilot>Studijneﬁ Percelved Agelsm in Mass ‘Media Scale

Partioipants.»

Respondents‘werevvolunteers from undergraduate
_pSYChology oourses. The{totai number of,wolunteers wasf88.

Materials;_ o | .

How the two oenerations viewbthe portraYal of the
:elderly in the medla was assessed u51ng a scale des1gned for
use in this study to measure the amount of percelved agelsmb
in telev151on, mov1es, and- newspapers. The scale con51sted
of 25 statements about the portrayal of old people in the
media such‘as: Telev1s1on shows portray the older adult as
-inaotive,and Massvmedla‘does not exclude:and 1gnore,senlor
citizens. A 5-point'hikert format“was used‘with-reSponses
'ranglng from 1 (strongly dlsagree) to‘5o(stronély agree) .
Reverse scoring of 1tems 4 8, 14, 15 and zi‘was done so'
that a-higher scorexindicated more ageism‘was perceived.in
the media. The SCores ranéed}from’ZS to 125.‘ (See Appendix‘
.’A). oL : 3

The questionnaire’itemskwere developed:uSinérthe
hresearch.presented.in this'study. To~prevent“"nay;saying"
.or "yea-saying" 11 statements were. wrltten in the positive
.form and 14 were in the negatlve.‘ |

N Results.‘
Upon assess1ng rellablllty, four statements were thrown

out due to low corrected 1tem-total correlatlons (ranglng
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'from -.47 to 18)' Rellablllty for the remalnlng 25 1tems’_

'Tlls» 89 (Cronbach’s alpha) See Appendlx B for 1tem - total

‘u;lstatlstlcs.i

Dlscu551on.
The pllot scale 1s a rellable measure of one’ s

'~perceptlon of agelsm 1n mass medla._ Cronbach’s alpha 1s .89

:{ifwhlch accordlng to Rosenthal ‘and Rosnow (1991), 1S;T

“...1ndlcat1ve of dependable psychologlcal tests‘"‘ i

VFVP;lot Studv Two: Parental Influence on Attltudes Toward
- | " ”,the.Elderlancale»;’h' =
lPartlclpants." P
i Respondents were-volunteersvfrom undergraduate o
‘Vpsvchology courses._ The total number of volunteers was 56.'
| fo Materlals.j_ﬁfﬂ', |
To assess. theirespondents' perceptlon of thelr parentsf
“ﬂattltudes toward aglng and the aglng process, a 12- 1tem i
-tleert type scale was developed for use in. th1s study.’;lnpff
‘f'addltlon to the leert 1tems there was one open-ended
Tquestlon and one forced ch01ce 1tem., The open-ended 1tem 3i
twas used to examlne what respondents stated as to how thelr R
:parents have 1nfluenced thelr own atttltudes regardlng |
‘Eaglng The forced ch01ce 1tem asked the respondent to plcklg»
, from a llst of varlables whlch‘one has most affected thelr ?»
,feellngs and bellefs about thelr own aglng;’.
The scale orlglnally con51sted of 13 1tems such as "Inb,T'

lgeneral how do your parents feel about gettlng older" and



V"Héw conteﬁt ﬁith beiné,theirvagé“are”YOurlparénﬁs". (See
~ Appendix C). | | ' -

‘.Results.,

‘Afﬁefﬂaséeséihé fdf'réiiabiiify of £he>s¢é1e, one item
was thrownvout:tqlincrease}the réliability coefficientfto‘an
qcceptéﬁlé 1éVei:’ Réliébi1ity (Cronbach’s alpha) increaSéd
- from .54 to.;74;g See Appendix'D for item-total statistics.
” ‘Discuésion.. " - :
| Whilevthé reliability coefficient is not as high}as the
, media'pilct scéle;‘it is still«aCCéptable; ‘Résenthal~and '
"Rosnow (1991) stafe thét in‘clinidal testing .85 is optimai,
While‘ﬁ;;.in experimental research,‘iﬁstruménts with much
lower reliability coefficients may bé accepted as
’satisfactory.“

Thesis Study

Participants.

In accordance with Cohen’s (1992) power fable, subjeéts
‘totalled 714 to detect a medium size effect (;25) ét‘.05,
two tailed‘with .70 power for‘an F statistic and Student’s
t, as well as .60 power for an r statistic; The samplé‘will
consist of three groups: youngvgenération (ages 14-32),
middle generation (ages 33-50), and oid‘géneration (51-70) .

‘The youngbggneration (YG) consisted of 304 respondents:
110 males and 194 females. The age range was 14 to 32. The
mean age was 22.02. The YG was»12.8%.African-American,

40.8% Caucasian, 12.2% Asian, 20.7% Latiho and’13.1% Oother.
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The middle genefation‘(MG) consistéd of 260

‘ resﬁondents: 91 malés and 165 fémaies. Thé age.rahge was
33 to 50. The mean age was 41.78. The MG was 22.2%
'Afrioan-Amerioan, 6.9% Asian, 61.2%‘CaUcasian, 14.6% Latino
"and 5.8%7Other. |

The old generotion (0G) consisted of 150 respondents:
65 malesbandv84 females;'The age range was.Sl to 70. The
mean age was 59.91; ‘The OG was 8.7% African—American,v8.7%
Asian, 62;7% Caucasian, 9.3% Latino, and 10% Other.

Student volunteers were recruited from ondergraduate"
psychology courses and given extra credit for participation.
A11 Vo1unteers were treated ih accordance with the "Ethioal
Principles of Psychology and Code of Conduct" (American
. Psychological Association, 1992).

Materials.

A questionnaire packet was distributed to Volﬁnteers’
and their parents and/ or grandparents which contained a
demogfaphic survey'(Appendix E), a media use scale (Appendix
F), a frequency of cootact with elderly scale (Appendix G),
an attitude scale (Appendix H), a knowledge scale (Appendix
I), perceived ageism in media scale (refer back to Appendix
A), and a parental influence scale (refer back to Appendix

c).

Demographics Survey. A general demographic survey was
used to track age, gender, race, income, level of education

~and any courses taken which covered gerontology or adult
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development. Also tracked was parental information such as:
maternal age and health, and paternal age and'healthf

Media Use Survey. To determine if the respondent is a
heavy, medium, or light media user, a scale asking which
media is being used and the frequency of consumption wés
utilized. The four media categories examined were
television, newspapers, books and magazines. The subject
was instructed to circle the appropriate number which
corresponds to their level of consumption. Consumption was
ranked from zero (light use) to six (heavy use) for
television viewing, book reading and magazine reading. For
newspaper reading the scale was from zero (light use) to
four (heavy use). The four categories were summed to yield
an individual’s overall media consumption level: 1light,
medium, or heavy. Scores could from zero to 22. Combined

scores yielded light users (0-6), medium users (7-13), and

heavy users (14-22). Scores for individual categories were
also used to assess correlations for the separate media
types. (See Appendix F).

Frequency of Contact Scale. Frequency of contact with

the elderly was assessed using the method put forth by
Peterson, Hall, and Petersonv(1988). Respondents were
instructed to indicate "the average extent of personal
contact with the following categories of people over the age

of 60: 1) family members or relatives, 2) elderly neighbors

or friends, and 3) elderly work associates." There was a 4-
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point scale below each category, scored as follows:

'At least daily

~ At least once a week
'At least once a month :
At least once a year
Never or almost never

{1 1
OR MW -

The scores were summed across the three categorles to yleld
scores whlch could range from>zero (low_contact) to 12 (high
contact)(see Appendlx G). o B | |
Attltudes Scale. Attltudes toward old people were.
assessed using a 4-p01nt leert scale con51st1ng of 19 items
that have been adapted from Tuckman and Lorge (1953) by Ward'
;(1977). Examples of'ltems 1nclude: "Old people are cranky"'
and "0ld people make friends easily". Responses could range
from 1 (strongly dlsagree) to 4 (strongly agree) The |
rellablllty for the scale‘was .80 (Cronbach's alpha) and the.
scores could range from 19. to 76. Reverse scorlng of all
items was done so that a hlgher the score 1ndlcated more.
: p051t1ve attltudes towards old people (see. Appendlx H)
'Knowledge Scale. -Bellefs about aglng were assessed
us1ng the Mlller-Dodder Revision (1980) of Palmore s Facts
- vonvAglng Qulz (FAQ)(1977). The FAQ has a low 1tem to total'
| reliahility'.r47'(Cronhach’s alpha) because.several 1tems
have a low 1tem-to-total correlatlon (Klemack 1978) In
psp;te of thls-fact all 1tems were used to cover the most
| basic‘facts and‘most frequent mlsconceptlons, Support for
‘the valldlty of the FAQ 11es in the fact that "...group

score rellablllty 1s hlqh... reliability of rank orderlng
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items in terms of percentage wrong is also'high...high test-
retest reliability...and that those who have been trained in
gerontology and should know more about aging do tend to
score higher on it" (Palmore, 1980, p. 670- 71). Many
studies have been done u51ng the FAQ (for a rev1ew of uses
and results, see Palmore, 1988). The scale.cons1sts of 24
true / false items. ~Examples of items include: "All five
senses'decline in old age", ﬁOlder workers have more
aocidents‘than'younger‘workers"; and "The majority of old
people report they are seldomvbored". The number of correct
responses was scored with a higher.nunber correct indicating
more knowledge about aging'(see Appendix'I);

Procedures. | |

All respondents‘were given an informed consent sheet to
be signed which states (1) the purpose of thefstudy as
"jnvestigating correlates of attitudes and beliefs toward
the elderly", (2) assures the anonymity of the responses,
‘and (3) informs them of their right to withdraw from the
study at any time. (See Appendix J). The students were
then given a questionnairefwhich consisted of a demographic
eurvey and scales which perceived ageism in the media, media
use, attitudes:toward the elderly, contact with elderly,
factual knowledge about the aglng process and the elderly,
and parental influence. The directlons for each scale were
at the top of eaoh page and»terms were defined to eliminate

interaction between the respondent and the investigator.
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After the students completed the questionnaire; they

:'7;’were glven a debrlefing statement (see Appendix K) . They

were then given the option to take ‘home 1nd1v1dual packetsv
for parents or grandparents who were available to complete‘
»'the survey. Thls packet contained the aforementloned
‘consent sheet questionnaire and a debrlefing sheet for the .
parent/ grandparent, In addition, to insure the
. confidentiality of their responses the parents/ grandparents
were 1nstructed to seal thelr completed surveys in the |
prov1ded envelopes before returning them to the 1nvest1gator'
via thelr_student-child.
‘,Analyses. | |

‘Descriptive Analyses.‘ Descriptive‘statistics were
3obta1ned for the scales assessing medla use, contact with
‘elderly, age, factual knowledge about the aglng process,
‘attltudes toward the elderly, percelved ageism in the media
and parentalainfluence‘on attitudes toward the elderly and
the‘aging process. | | | |

-Primary'Analyses. A Pearson’s correlation coefficient
(r) was used to assess the relatlonship between media
consumption and negatlve attitudes toward the elderly
](hypothe51s 1). |

To test for 51gn1f1cant gender dlfferences 1n attitudest
toward the elderly (hypothes1s 2), a t test was performed

Ind1v1dual Pearson s correlation coefficlents (xr) were

used to assess the relationshlp between contact w1th the
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‘elderly and positive"attitudes (hypothesis 3), between
contact w1th the elderly and factual knowledge (hypothes1s
.4), between age and p051t1ve attltudes (hypothe51s 5),
tbetween knowledge and attitudes (hypothesis'G), betweenb
“factual knowledge and age (hypothe51s 7), and also between
p051t1ve family 1nfluence and attltudes toward the elderly
(hypothesis 8). | |

A one-way analysis'of,varianCe (ANOVA) was used to
‘assess'for generational differences‘(hypothesisk9). After
adjusting for family-wise alphaberrors, post hoc t-tests
were used to assess the nature of‘the’differences.

Secondary Analyses; To determine the best predictor of
attitudes toward the elderly, a step-wise multlple'
,regress1on ‘was used. This assessed the impact of the
1nd1v1dual Varlables whlle reducing the variance caused ‘by
lconfounds and allowed a best fit model to be calculated.

Aux111ary Analyses. In addition to analyses for
specific hypotheses, exploratory analyses were run to fully
’examine factors which correlate with percelved ageism in the

mass media and with the parental influence.
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RESULTS
Descriptive Analyses

Descriptive statistics were obtained for the scales
assessing media use, contact with the elderly, age, factual
knowledge about the aging process, perceived ageism in the
media and parental influence on attitudes toward the elderly
and the aQing prbcess. Table 1 includes the means and
standard deviations for all of the scales utilized. Unless
otherwise noted, probability levels of .05, one—taiied, were

used to test the hypotheses.

Table 1

Means and Standard Deviations for Scales Used

Variable 5 ' M SD
Contact w/ Elderly 7.53 2.89
Media Used 8.75 3.75
Knowledge 13.12 | 2.22
Parental Influence @ 36.32 , _10.01
Perceived Ageism 85.55 - 12.43
Age ,' 37.17 | 15.63

Attitudes  43.98  5.42

Before running any analyses, assessment of regression
assumptions was done using SPSS*FREQUENCIES. Results of the
evaluation indicated normal distributions, no outliers, and,

normality, linearity, and homoscedasticity of the residuals.
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Primary Analyses
Correlatihg the total score for media consumed with the
total score for the 19-item attitudes toward the elderiy.
scale, indicated ﬁhat Hypothesis 1 was not supported. bMédia
use did not negatively correlate with attitudes toward the
elderly. Table 2 shows that the bivariate correlation’
between media usé and attitudes toward the eiderly Was

positive, (r = 0.0609; r’> = .003, p = .0609).

Table 2

Correiation Matrix for»Atti_tudesl Age, Parentai Influence,

- Contact with Elderly, Knowledge'(FAQ)! and Media Use

Variables  Att E  Age - ParI Con FAQ | “Media
Att _—

Age .0820%  ——m-

ParI .2020** -.1186 —_———

Con .0001  .1041  .0865  —-—-

FAQ .3175%% ,1611%* .0851 -.0014 —_—-

Media .0609 .1619 -.0030  .1177 -.0085 ———

*p < .05. *%p < ;0001

Due to unequal groﬁp sizes, Levene’s test:for the
equaiity of varianceSFWasvused (F(1, 703)‘= .732, p = .392)
before testing for Qendervdifferences in attitudes toward
the elderiy.  ﬁypothesis 2 was not supported. Fémales M =

51.05) did not have less pdsitive attitudes toward the
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Hlelderly than males (M = 56}36),v(t(i;w763)léd?1;7é,kpﬂ=
~;.o79) | IS | |
| : When correlatlng total contact with the elderly w1th
'»the total attltude score (Hypothe51s 3), 1t was concluded d
’-that the amount of contact w1th the elderly does not
correlate w1th attltudes toward the elderly (x % 0. 0001, p =

_0 252) Interestlngly though, when total contact was broken

. down ‘into three sub—types - famlly/ relatlves, frlends/

nelghbors,,and work.assoclates:eiav51gn1f1cant positive

~correlation was obtained for attitudes toward the elderly

’,f andicontact with‘elderly friends and neighbors (r = 0.0692)

'91% .033);’oTable'31shows thelbivariate correlations for the

subtypes of contact and attitudes toward the elderly.

',iable 3

Correlation Matrix: Attitude by Type of Contact'

Variable Attitude Family Neighbors. Work Assoc
Attitude = ----

Family -.0442 ————

Neighbors . - .0692% .2926%% . ————

Work Assoc =.0173 = .1272%% .3006%* ——

*p <.05. **p < .001

| By correlatlng the total score for contact with elderly
| and the total score for a 24- 1tem factual knowledge about
vaglng.scale, it was concluded that there was no correlation

" between the two. lHYpothesiS»4~could not be supported. (See
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Table 25 There Was noirelationship.betWeenicontact With
fthe elderly and knowledge about aglng However,‘when types‘
‘of contact ‘was broken down, 51gn1flcance was found between
vcontact w1th famlly/ relatlves and knowledge. See ‘Table 4
' for the coclus1ons between types of contact .and . knowledge

:.iabout the elderly and the aglng process.

Table 4

Correlation Matrix: Knowledge by Type of Contact

Variable 'Knowledge Family Neighbors Work Assoc

‘Knowledge Ce— |

Family ~.0619% y'____‘

Neighbors =-.0296  .2926  =---
work'Assoc‘—.olss 1.1272‘ ~ .3006 "y J—
¥p <.05 ' '

| " Hypothesis 5 stated that age would pos1t1vely correlated'
with,attltudes_toward the elderly. It was concluded that
‘age positively correlated‘with-attitudes. Therefore,'
Hypothesis 5 was supported, (r =.0.0829;‘;f;:.006,.9 =
’;614). See Tabel 2. | |

»Also predictedlwas a positive correlation betWeen the
total factual knowledge score and the total score asse551ng =
,attltudes toward the elderly. After asses51ng the
relatlonshlp between these two varlables,-ltﬂwas concluded
that Hypothes1s 6 was supported. Table 2 shows that

knowledge is pos1t1vely-correlated with"attitudes:(; = 3175,
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rr = .1001 ) <. 001) The peroentage’ofgwarianoe'in total
'attltude scores accounted for by factual knowledge is
10.01%

When assess1ng the relat10nsh1p between age and the
total score for factual knowledge,gknowledge pos1t1vely
.-correlated with age. Therefore,vapothesls 7 was supported,
~ Table 2‘indioates~that as age inoreasedbtotal‘factual
knowledge also increased (r = .0829;tr = .007,‘9 < .001).

" As age 1ncreased factual knowledge about aging 1ncreased as -
'well.» The percentage‘of varlance 1n knowledge scores
accounted for by age, however, is negllglble. |

Hypothe51s 8 predlcted a p051tlve correlatlon between
| positive family influence and the total score for'attltudes‘i
'toward the elderly. A positive relationshipibetweenl“
_positive family influence and attitudes toward the elderly
was found,'(r = .2020;l;?‘='.04l, p < .061). The percentage
of variance in‘the‘attitude‘scores‘accounted for by positive
dfamilY‘influence is 4.1%. | |

‘ To aSSessvgenerational differences in attitudesttoward
the‘elderly‘(HYpothesis 9).a one-waY‘analySis of variance
(ANOVA) was used. There:weredsignifiCant generational
differences in attitudes toward the elderly (E (2, 702) =
. 3.235, p = .04). However, after adjusting for fam11y-w1se
alpha errors using Bonferroni statistics, post hoc analyses
revealed that there were no 51gn1flcant differences between

‘generatlons. Table 5 shows the means and standard
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deviations for the attitude scale by generation.

Table 5

Generational Descriptives for Attitude Scale

M SD N
Younger Generation 44.4493 4.9987 296
(aged 14-32)
Middle Generation 44.0077 5.5782 259
(aged 33-50)
Older Generation 43.9887 5.4170 150

aged 51-71)

Secondary Analyses

After assessing the correlations between individual
variables and the total attitude score, it was determined
that an exploratory step-wise regression would be done
instead of a hierarchical regression. This decision was
based on the knowledge that the independent variables
originally considered for the hierarchical regression did
not impact the dependent variable in the manner
hypothesized.

Therefore, a step-wise multiple regression was
performed between attitudes (Att) toward the elderly as the
dependent variable and contact with the elderly, factual
knowledge, media use, parental influence (ParI), perceived
ageism (Ageism) in the mass media, gender, and age as the
independent variables. The analysis was performed using

SPSS*REGRESSION. Table 6 displays the correlations between
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ﬁ”fregres51on coeff1c1ent (Beta._B),°

'the unstandardlzed

‘Vfregre551on coeff1c1ents (b) and 1ntercept the standardlzed f;gjv~‘

_fnh;the change in R2 (sr%

{and R, R and ad]usted szor the equatlon deflned ‘ sffﬁffm"'

; ;}Table 6

| fStepw1se Multlple Regre551on of Factors A55001ated w1th

t]hAttltudes Toward the Elderlv'nffja"

»:cAgea’;phyu,ojsw:Qgﬁt_-vr,hlfu a}'ecsl‘?o379 {: ;O13ld3;°11*:e:d_@

: :ﬁarifitii .199 e-;iédfit'ff?;hfhlf’;_f;1158ef§”}¢§pfhr,o§g§'_r

. AgeiSmj_"'.lez ;i;933}5 .015‘ ?fiﬁlj .0728iQ1thié,v",dés*h~?t
r " .:vh | . = iﬂide Intercept ‘f 38 90 R R
thEANS t_;hsso 74 »57i23 36.32  85.55 SR
‘_nSTD DEV "M;5,55’ 15, 64 ~h19.65 . ;2;43 B

.076317

- ¥p < 3O05'f1:¢5

Only three of the regre551on coeff1c1ents 51gn1flcantly“‘fe

‘“]dlffered from zero., age, parental 1nfluence,,and percelved |

‘ftagelsm in the medla.d For these three varlables, 95%

ﬁ7,hconf1dence 11m1ts were calculated. age,,-012 t° '064"‘

-J‘parental 1nf1uence, .076 to .156, and percelved agelsm, ;040

;tq‘.los.,r,‘°




It was_concluded thaﬁ.age, parental'influeﬁce, and the
amount.of ageism perceived in mass'media‘centributed
significantly to prediction of attiegdes toward the elderly.
AlteQether,‘7.6%:(7;é%eadjusted) of the Variability‘in
-ettitudes toward the elderiy was predicted by knowing the
'scefesfof these three variables. | |

‘Auxilia;y‘Analyses

‘Since there is a iack‘ef fesearch on perception of
ageism in mass media and how parents infiuence their
children’s attitudes toward aging, exploratory statistics
were done on the scale assessing perceived egeism and
'pafental influence. The results reported here should only
be used to instigate further research into the fole that
media‘plays in influencing attitudes and‘the‘extent of
‘parental influence over their .children’s attitudes toward
aging.

Perceived Ageism Scale

Correlational Information

Table 7 is a bivariate correlation matrix presenfing
the relationships between‘the,perCeived ageism scale (PAS)
and knowledge‘about the elderly and the aging process
(FAQ), perental influence (PI), contact with elderly (CWE);
media use (MU), attitudes toward the elderly (ATT), gender

(GEN) and age‘(AGE).‘v

Table 7

Bivariate Correlations: Perceived Ageism Scale (PAS) and
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Other Scales

Variable FAQ  PI  CWE MU ATT AGE

PAS  .0465 .0166  -.1000% ~ -.0004  .1573%  -.0408

*p < .005, one-tailed

from these correlations, we cen conclude that the
amountfof egeiSm‘perceived’inemass media is negatively
related to contact with elderly (r = -.1000; ¥r> = .01, p <

.005). Also found was a positive relationship between

attitudes toward the elderly and perceived ageism (x
.1573;‘;? = .025, p <.005).
Gender Differences

By comparing group means, it was concluded that there
was a significant difference between the emount of ageism
perceived in the media by females and males. Females (M =
87.13) perceived mbre ageiém.in ﬁhe mass media than did
males (Mr=.83.42),,(£ (1, 701) = 4.1445, p = .0025, eta’ =

.0231).

Generational Differences

. Using a one-way ANOVA, qenerationeledifferences in the
amount of‘perceived ageism in media were explored. Results
- did not show any generational differences (F (2, 702) =

.7268, p = .4838.
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parental Influence Scale

Likert Items

‘l Correlatlon Informatlon..-rb i
Exploratory correlatlonal‘1nformat1on was calculated to‘
assess the relatlonshlp between p051tlve parental 1nfluence
‘and age, paternal age (PaAge) and health (PHlth), and
~maternal age,(MaAge) and-health (MHlth). Table 8_shows thep
lbivariate correlations (r) and the proportionvof varlance
accounted for (r?) that each Variable has With parental.

influence.

Table 8

Bivariate Correlations: Factors Affecting Parental

Influence'Scale

Variables Age PaAge ~ PH1th MaAge Mhlth
Influence =-.1053%% =-.0857%  .2208%% —.1427%%  .3172%%
r? = .011 . .007 .049 . .020 .101

¥p < .05. **p < .005
‘By examining'Table'S, Several‘conclusiohs can be made.

‘As the respondent’svage increased the amount of positive
parental influence reported decreased(r =~ -.1053, p = .005).
The age of the respondent’s parents also had a relatlonshlp
with the amount of family 1nf1uence reported ‘As the
lparents’ ages 1ncreased p051t1ve 1nfluence decreased
(PaAge. r = -.0857, p = .023; MaAge. r = -.1427, p < .001);

~ The reported health of both parents was also used as an
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independent variable, The correlationé bétween health and
influence were stronger‘than that of the parental_age and
influence. Refer to Table 87and‘the proporfioh of vafiance
‘accounted for (;?). As the mother’s'health‘score increased,
the.parental influence score also incfeased (x = .3172; p <
.001). The same reiationship was also found between
paternal health reported'and parental‘influence (xr = .2208,
p < .001). Therefore, as the health of the respondents’
parents increaséd’parental influence was reported as more
‘positive.

Gender Differences.

Due to‘ﬁneqﬁal group siies, Levene’s test for the
equality of the vafiances‘was used (F (1, 696) = 5.283, p =
.022) before testing for gender differences in parental
influence. Significant gender differences were found.
“Femalesv(M = 37.13) repérted‘more positive parental
influence than males (M = 34.95), (t (1, 603.72)= -2.88, p =
.004). However, the proportion Qf'variance in parental
influence scores accounted for by gender is small (eta’ =

.0146) .

Generational Differences.

To assess generatibnal differences in positive parental
influence, a one-way ANOVA was calculated. There were
~significant generational differences in positive parental
influence. After adjusting for family-wise alpha errors

.using Bonferroni statistics, post hoc analyses revealed that
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the significant difference was between the younger '
5generation M = 37.58) and the older generation (M = 34.73),

(F (2, 695) = 4.73, p = .009). .

Open—Epded ITtem

Déscriptive.

The‘open-ehded item dnvthe.SCale directed_respondents
to'exﬁlain'how'"your parents have‘or.have not affected how
you féel about Yquvown aging". ‘Reéponses were broken down
into f) whether or not the answer specified if the impact
was positive or negative and 2) what issues they mentioned
as having affected them. See Table 9 for a list of
categories that were included'based on the respondents
answvers. -

Table 9

cateqories of Responses for the Open-Ended Item

Not specific/ No4answer - Fiscal Concerns

Social Issues | Positive Outlook Toward Aging
Physical Appearance Independent, Self-Sufficient
Acéept As Natural Loss of Opportunity'

Activity Level | Enjoying Retirement

Health Issues Wisdom, Experience

Not Discussed in Home | Respect, Compassion

‘Overall( 248 (34.7%) respondents did not answer this
question. Of those who answered, 214 (29.9%) reported a
‘ positive influence, 102>(14.3%) reported a negative impact}

" and 150 (21%) reported a neutral impact. The categories



most'chOSen‘as factors associated”with their parents Whlch’a,_

d,1nfluenced thelr feellngs/ be11efs about thelr own aglng
-were as follows. 389 not spe01flc, 26/ p051t1ve outlook

- 14% act1v1ty level 12/ health 1ssues, 7/ negatlve outlook :

7% not‘discussedwin the home, 5% accept as natural 4%

ﬁrespect‘and compassion“towatd.the'elderly; ~The percentage

‘exceedsvloo%vdue to the option of choosing more than one

~ category.

'Influence Differences.

To examine a compafison‘of categories of issues chosen
which effected respondents according to type of influence>
‘reported -- positive or:negative, see Table 10. Only’those
with categories chosen more than 53 of the time are
compared. vThe differences appear to lie in the‘type'of
~outlook the respondents’ parents had fegarding,the aging:
process; their activity level and whether or not aging was

discussed in the home.
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Table 10

.vCateqories Chosen by Type of Parental Impact Reborted

Pesitive,Influence ) a‘v- NegatiVe Influence

Not specifis:' = ‘4%' ’Net specific = 71%

Positive ouﬁlook = 68% 3Negative.0utlook = 9%
Activity Level = il% Activity Level = = 2%

Respeet,'Compassien - 7% _Respeet, Compassion = 2%

Healtthssues = 5% Heaifh Issues = 5%

Not Discussed = Not:DiScussed

[\S]
o

Il
'—l
o
o

Gender Differences.

There appear‘to.be gender‘differences in the type of
parental impact on attitudes toward aging»reperted; ‘Females
reported as follows: 144 (32.5%) no answer; 154 (34;8%)
pesitive influence; 99‘(22%) ﬁeutral;'and 46 (10%) negative.
Males feported parental impact as‘fo1lows: "130 (48.8%) no
ahswer;v58 (21.8%) positive; 50‘(18.9%) neutral; and 28
(10.5%) as negative. Thevlargest‘difference'lies in the
amount of males and females reportihg a positive'parental
»influence on their oWn attitudes toward aging.

| Also explored_Werebany’gendet’differenees in response
to categories of issues_they'mentioned as having affected
their_attitudes toward aging.'-Table 11 displays the
categories chosen by'males and femaiesvas_haviﬁg affectedb'
atheir.attitudes-about their own”aging. Only categories
ﬁentibﬁe& merevthanls% of the time afeycempared.
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Table 11 .

Gender leferences in Categories Mentioned _

_Category . | _h Males (%)g Females.(%)
Not Specific/ No answer 48.5 o 32.5
o . T _
Positive Outlook . 18.8 . 26.9
AcCebt as Natural 2.6 5.6
, Not Dis¢uSsed _ ’ 5.0 | ‘., 9.8
ActivitybLeVel>‘ ‘ 11,2 f1439:
Health Issues- 7.5 o 13.8
’Negative outlook i:_ | 8.4 ‘:’vb 6.8

Based ‘on the results presented in Tahle_ll,-it appears
that females attitudes toward aging arevmore likely to be '
'1mpacted by their parents’ p051t1ve outlook;‘health issues,
-and act1v1ty level than males are.

Generatlonal leferences.

As with the other 1tems of the parental 1nfluence
scale, the generational-differences.ln‘categories mentioned:
~when responding to the open?ended‘item were also explored.
Tahle 12 shows the percentages of categories mentioned by
the three generations. The most notable difference is the
two older generations in comparison to the-Younger,
generation the category "Not Discussed","It:appears'that"
:the_younger generation’svparentssare.speaking less openly
‘ahout growing older and the aging.process. Also,
:differenceSVappear;to exist in the impact.of health issues
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and activity level on attitudes toward aging.

Table 12

Generational Differences in Cateqgories Mentioned

Generation Group

Category Younger Middle Older
Not Specific/ No answer 36% 38% 45%
Accept as Natural 4% 5% 5%
Positive Outlook 24% 25% 28%
Not Discussed 11% 3% 4%
Activity Level 11% 16% 6%
Health Issues 10% 18% 3%
Negative Outlook 5% 6% 7%

Rank-Item

One item on the parental influence scale was included

to examine what respondents reported as having "most:

affected their feelings/ beliefs about getting older".

options to choose from included:

actual contact with

The

elderly, newspapers and magazines, knowledge about aging,

parents, television or "fill in".

Descriptive.

The frequencies and percentages of the answers for the

rank item, based on the responses of the entire sample, can

be seen in Table 13.
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Table 13

Frequencies and Percentages of Responses on the Rank-Item

Frequency Percent
Actual Contact | 356 B 41.5. ’
Newspapers/Mags o ‘16 | : 2.2
Knowledge ‘ 124 17.4
Parents ‘ 147 - - 20.6
Television ‘ | 27 | '3.8
No Answer _ 14 v 2.0
‘Other | 93 | 12.5

Eased on this information we can conclude that,

‘ overall; respondents attribute'their own feelings about
aging mostly to actuel contact with the elderly (41.5%),
knowledge about aging (17.4%)-and their parents (20.6%) .
| lnfluence Differences;

There ate, however,‘differenoes,in these responses
based on whether the respondent feportedfa ?ositiveior
negative parental influenoe in the,open-ended item. The
comparison‘of‘categories ohOsenbes having the most effect on
their own attitudes toward aging betWeen’respondents
reporting positive and negetive perental influence is'.
~displayed in.Table 14. Respondents reporting a negative
parentalv influence, chose knowledge about aging as having
the most impact on their own feelings aboutvaging more than

those reporting a‘positive;influenoe. Logically, those
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reporting more positive parental influehce chose parents as
having most affected their own'attitudee about aging more
than those reportinq‘a negative'ihfiuence.

Table 14 | |

'Compafisen of Ccategories Chosen Based on Type of Parental

Impact Reported:

Positive (%) Negative (%)
Actual Contact | 40.7 - 40.8
Newspapers/Mags' 1.4 3;4
Knowledge about Agihg 113.6 ‘ 19.8
Parents S 1d27‘6 : N 17.0
Television o 4.2 _ 4.0
No answer ’ ., ' .5 ‘ | v 3.2

other 12,0 11.8

| Gender Differences.~

‘Thefe were elight differences in the categories that
»melesvand females chose as heving most affected theif own
feelings about aging; Tab1e115 represents the percentage of
thevfesponses in each categery besed on gender. Based on
the information in the table, females attributed their.
attitudes'mofe to actual contact with elderly and their
parenﬁs than did malee; Males atfribﬁted their attitudes
dmere to newspapers/‘megazihes and‘knowledge about aging than

did females.
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Table 15

Gender Differences in Category Chosen

Males Females
Actual‘Contact , \ 39.5% 42.7%
Newspapers/Mags 3.4% 1.6%
Knowledge about Aging i 20.7%  15.1%
Parents ' 18.8% 21.7%
Television 3.0% 4.3%
No answer 2.3% 1.8%
Other 12.3% 12.8%

Generational Differences.

In addition to gender differences in category chosen as
most affecting the respondent’s own attitudes toward aging,
there appear to be generational differences as well. Table
16 displays the differences in the percentage of responses
in each category by the younger, middle, and older
generations. The most apparent generational differences
appeared in the response categories of actual contact with

elderly, knowledge about aging, parental influence.
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Table 16

Generational Differences in Category Chosen

Younq Middle old
Actual Contact  47.5%  35.4% 39.3%
Newspapers/Mags - >1.7% 1.9%>‘ 3.3%
Knowledgé about Aging ‘15{4% 17.3% 21.3%
parents B S 17.4% 26.9% 16.7%
Television - | . 5.4% 3.1% 2.0%
No answer - 2.0% 1.9% 2.0%
other © 10.6%  13.5%  15.4%

Summary

The‘data presénted above concerning the scale measuring
perceivéd ageism in mass media and the parental influenqe
scale (Likert items, open-ended item, and the rank-item) are
meant only to be informétive and to contribute to research
examining issues associéted'with’ageism in the media and
parentai influenceTOVer their children’s attitudes toward

aging.

51



'DISCUSSION

The résults of this study indicated that for the
present population,vapothesis One was not supportéd as
media use did not positively correlate with negative
attitudes’toward‘the;elderly.. This finding did not support
the comprehensive stﬁdy‘done by Gerbner, Gross, Signorelli,
and Morgah (19805. Quite possibly, this was due to the
Media Use Séaleé’s lack of sensitivity to the types of
teievision consumed and'types of books and ﬁagaziQQS‘read.
Also, the vast majority‘of volunteers in this sample.were-
not heavy consumers of media. The hypothesis was based
originally on the argument that heavy consumpfibn of,media;'
whichlreéearch shows to be ageist, would lead to moré
negative attitudes,‘ Since there was a lack of volﬁnteers
who were heévy donsumers, the,resulté could‘be‘due_to lack
of Vafiation in media consumption in the populatién.
Another'possible reason is that the scale assessing media
use was selféréport and prone,tq falsé responses by the
réspondents. Quite possibly nobody wanted to label
themselves as ﬁcouch.pétatoes“ or "bookvworms"t

Hypothesis Two, Which explored gendef'differeﬁces in
attitudes, was not suppbrted,» The present study revealed
thaﬁ males‘and females did not have significantiy different
attitudes toward the elderly. This finding is in aQreeﬁent
{With Ivester and King (1977) andghelpé bolster research thafl

has traditionally been overlooked. Péssibly these results
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are dﬁe ﬁé the,unéqual'number ofbmalegto féﬁale’réspondents.
" With more equalksaﬁples of‘males;and‘fémales résults may.
différ.' Also, there could be an‘interaction bétwéen gender
and other variables which mediate attitudes toward the
eldefly. Future research should examine morebcarefully
gender differences that exiét_in‘factors whidh'traditiénally
have been shown to affect attitudes toward the éldériy, i.e,
contaét with elderly and factﬁal knoﬁledge about aging.

" This study also reVealed that the amount'of contact the
respondeht had with an elderly persoh was not significantly
related to attitudes (Hypothesis 3). ' This finding is in
agreement with Harris and Fiedler (1988) and Doka (1986),
yet‘if is contradicted by a majority of researchers who‘
studied contact with elderly and attitudes toward the
elderly. Perhaps one reésdn for this contradiction could be
that the quality of contact was not measured. If the only
contact a respondent has with an elderly person is in a
convalescent setting, the resultant attitudes may be
potentially much different than thosé developed by visitihg
a healthy and energetic elderly person. This study offers
support for this idea in that when contact is examined
according to type, contact with neighbors is significantiy
related to positive attitudes toward the elderly; The type
of relationship may affect the attitudes formed. Future
research into contact variables‘shouid take into account the

Quality as‘Wéll,as_quantity ofvcontact;‘(See Knox, Gekoski,
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and Johnson, 1986)
| Related to thls 1ssue is the flnding that contact w1th

’the elderly is not 51gn1ficantly related to factual

~\f knowledge about the elderly (Hypothe51s 4) - As before, When

‘Lcontact is examined by type, contact w1th family/ relatives
'fis 51gn1f1cantly related to increased knowledge about the
aging process. This is logical in that the respondent quite'
possibly spends more time w1th family members/ and relatlves
and therefore has more opportunity to learn about the aging
process. Once again, quality of contact and type of |
relationship should be taken 1nto account.

"This study found that age is 51gn1ficantly correlated
with attitudes toward the elderly (Hypothe51s 5). As the'
age'of subjects increased attitudes were more positive.
This finding is not supported by most. research available
(e. g., Thorson and Perklns,'1980 and Sinnott 1984), and may
rbe due to the large sample size utllized in thlS present
study. Although there was statistical 51gn1f1cance, the
practical significance,ofwthe effect may be negligible. a
However, the results could be indicating a‘shift in
attitudes by older respondents. In_reCent years, there has
been a surge of interest in issues related to gerontology‘
and aging People are becoming more aware of the elderly
?‘due to this shiftlng focus in research and pollthS. Older

,people~might be more aware.of their power and rights in our

- society and their‘attitudes‘could‘be refleCting this new
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kanledge by denYihg stereotypes.

Hypetheses}G and 7 were both eupported in that factual
eknewiédge.was.significéhtly positively related to attitudes
toward the elderly and to the age of’the'respondent. This
finding supports WOrk by O’Hanlon, Camp, and Oeofsky (1993) .
This result offers eupport td McPherson'’s (1983) argument
that young people do not have the subjective knowledge that
comes from experiencing'thebaging process and that this lack
of factuai, personal knowledge makes it easier for them to
accept existing myths and sﬁefeotypes about the elderly.

The impact of parental influence on attitudes toward
the elderly was also studied'(HypotheSis 8). Results
indicated that respondents reporting the most positive
parental influence had more positive'attitudes toward the
elderly. A speculative conclusion is that the more one sees
" 'his/ her parents’ attitudes toward aging as positive, the
more likely he/ she will be to develop positive attitudes of
1his/ her own. This supports the notion that parents are a
socialization force where attitudes toward the elderly ande
ﬁhe aging process are concerned. |

This study did not find any generational differences iﬂ
attitudes toward the elderly (Hypothesis 9). This is in
direct conflict with a majority of research on age and
attitudes toward the elderly, such es Thofsoh and Perkihs
(1980) end Tuckman andeerge (1953) . This is possibly due

to the fact that sampling was done fromeundergraduate
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-pQYChology courses. Almoé# 25% of the réépbndenfs in the
‘younger_generatioﬁvrepofted they had taken courses covering
gerontology or adﬁlt deVelopment;- 18% of the middle
generation,and 10% of thérdlder generation reported takihg
courses in this area. Due to this lack of naivete in aging
issﬁes among those in‘the YOﬁngef genération, knowledge |
about the elderiy and the.aging précess\could confound any
‘éffects of age that might possibly be séen in another sample
without gefontological education. Also, the personal,
' subjective knowledge of the older generation could be
balanced with the gerontological education of the younger
generation, while the middle géneration is experiencing a
little of both types of knowledge. This would éven out the
generational differences in attitudes toward the elderly"
based on age and knowledge.. |

In order to assess the best equation after predicting
positive'attitudes‘toward the'elderly,‘a step-wise multiple
regression was done. As a set, the resﬁondent’s age, the
amount of positive parental influence and the amount of
perceived ageism in mass media predicted positive attitudes
toward the elderly. It can be speculéted that the more
likely a person is to perceive agéism in mass media, the
less likely they are to fall prey to ageism; they are able
to recognize stereotypés ahd’thhs as such. ‘This is
 supported by research (e.g., Rubin, 1980), dealing with the

self-fulfilling aspects of stereotypes and myths associated
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with aging. As for parental influence, it has already been
stated that children are iearning their éttitudes from their
_pafents.' The impact of the respondent's age, in £his case,
could be réflecting a shift in attitudes held by older
_people'from negative to positive attitudés,

While age, parental influence, and perceived ageism in
the média were distinguished from the rest of the variables
included in this study, they only accounted for a small
percentage of the variance (7.6%) in attitude scores. This
indicates that there are other factors affecting people’s
attitudes toward the elderly. Future research should focus
more on factors that may play a role in poéitive attitudes
toward the elderly outside of the traditionally studied |
variables. Also, since two of thé variables in the
regression equation ore based on new scales (parental
influence and perceived ageism), future study should asscss
more adequateiy the role that each plays in attitude
formation.

- When asseséing tholauxiliary results on the perceived
ageism scale, it can be concluded that the amount of |
perceived ageicm in mass media is related to contact with
elderly and attitudes toward the elderly.. As perceived
ageism increased, contact"with elderly decreased and
positive attitudes increased. ‘Due to the contradictory
nature of these resnlts, it is,important to assess the

practical significance of the findings. Both of the
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felationships were statistically signifiCant, but due to the
sample Sizé might not be practidaliy significant.

‘Also found were Qender differences in the amount of
v_agéiSm perceived. Women perceived'more=ageism in thevmaés
media than did the males. This is quité possibly because
women bear the brunt of ageism in the mass media. Reséarch
has\shbwn that‘elderiy women, even more_than elderly men,
afe neglected, distorted, or made fun of more in thé mass
‘media (sée Freidan, 1993; Gefbher}et al, 1980;.ahd Peterson,
1973).» It is possible that wOmén perceive more'ageism in
mass media because more ageist métérial is aimed at thenmn.
Thisvfinding is interesting in that women do not have more
>negative attitudes toward the elderly than malés. Futufe
. reséarch could focus on how women overcome'the negativé
myths and stereotypes they are bombarded with daily and what
keéps them from succumbing to ageist attitudes. Another
focus dbuld also be‘how the perception of ageism in the
media affects intergehérational relationships with elderly
people and‘attitudés idward the elderly, in‘general.

When assessing the auxiliary results on the parental
influence scale, there‘are'many conclusions draw. First, as
far as the overall scale isiconcerned, there.are several
relationships that can guide future research. As the ages
'~vqf the‘respondehts inprgased;vthe;amount of positive
parentdi ihfluencé'deCreaéed. ‘Thié could be due to the fact.

- that the respondents were older and, hence, their parents
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'dlhave less ofvan 1mpact.1n general sltchuld also'be a_f e
reflection of a sh1ft 1n attltudes held by prev1ous
ygeneratlons and those held by the generatlons assessed. Due,'
;_to the changes that are occurrlng 1n the polltlcal and

viieducatlonal arenas, the younger parents may hold more
pp051tlve attltudes toward the elderlyvthan older parents:

”hold.. As the "baby—boomers" age they are becomlng

'-'concerned w1th soc1al securlty and health care. Thls new

concern for the 1argest generatlon ever born, has stlmulated;
\polltlcal debates on 1ssues related to the elderly Now,
" more than ever, the publlc 1s hearlng from the older
populatlon because the 1ssues belng discussed dlrectly
affect thelr well-belng and quallty of llfe. -Also, |
'gerontology as a.fleld-of»studvaas tradltlonallyb
yoverlooked in that none wanted to study the "declining
’years" ThlS has changed in recent years, there is now a
push to understand the fastest grow1ng segment of today =
populatlon. The "new v01ce" of the older populatlon and the
push'for gerontologlcal research qulte p0551b1y, has had a
1f7pos1t1ve 1mpact on the perceptlon of the worth that our‘v
society places w1th the elderly |

- The same argument holds for the relatlonshlp between
vthe age of the respondents’ parents and the amount of
'p051tlve 1nfluence reported; As parental age increased,
) p051t1ve famlly 1nfluence decreased ‘ The older parents were~

soc1allzed under dlfferent c1rcumstances, they1were not part
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’tof the "graylng ‘of America" and hence, dld not have the
‘opportunity to experience the advances 1n the rights of the
: elderly. It 1s also quite p0551ble that the responses of
the older generation were more based on retrospect than on‘
. the present. This p0551b111ty opens up the door to
forgetting or faulty remembering.

A relationship was also found between health‘ofvthe
mother and father andrparental influence. As'parental
health increased,-so did the.amount of'positive family
influence. Since there is a strong,relationship‘between
positive family influence and positive attitudes toward the
elderly, this seems to indicate that’the health of one’s
parents has an‘effect on attitudes toward the elderly;

Since one of the major stereotypes about the elderly is that
they are sickly (Wetle, 1991), if the respondents’ parents
are healthy, then they might’bebmore inclined to‘deny,the
negative stereotypesiand,myths associated with aging and the
elderly. |

Gender differences were also,found in positive family
influence. Females report‘more positive family influence
than do males. Females mlght be in closer contact and have
stronger relationships with their parents than males. This
would present the opportunity for females to be more
influenced by their parents than the males. Future research
could investigate the transmittal of attitudes about aging

and the elderly between mothers/ fathers and daughters/
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- sons.

As far as the’openQended'item}isﬂconcerned there o
appear to be dlfferences between 1nfluence (p051t1ve orb
:‘anegatlve), gender, and generatlon on the 1ssues most
,mentloned by the respondents as hav1ng affected thelr own ;
attltudes toward-aglng For the type of 1nfluence reported _

"fthe blggest dlfferences between‘"p051t1ve 1mpact";and

,_‘"negatlve 1mpact" appear to lle ‘in the type of outlook the

'respondents' parents had regardlng the aglng process, the

"n'parents’ act1v1ty level and whether or not aglng was.

~fd1scussed 1n ‘the home.a As for gender dlfferences, feﬁales
attltudes toward aglng are more 11kely to be 1mpacted by
thelr parents’ pos1t1ve outlook health 1ssues, and act1v1ty
.‘level than are males. Generatlonal dlfferences appear to’ be
.most notable in dlscu551on of aglng,‘health 1ssues,‘and
vact1v1ty level It appears that the younger generatlons’.‘
» parents are speaklng less openly in the home about gettlng
older and 1ssues ass001ated w1th aglng.a Qulte pos51bly thes"
younger generatlon s parents have yet to feel that they are'"
;gettlngvold and, therefore,_do not dlscuss the-toplcry

~>Th¢ rank—item,responses alsovrevealed some'intereStingi
;differences based on’iﬁfiueﬁéeﬁfébofﬁed (positiye or
;negatlve), gender,,and generatlon. Thistitem assessed'what’
‘”respondents reported as haVlng the most affect on the1r
:feellngs/ bellefs about gettlng older.‘ Overall it appears

that most respondents attrlbuted thelr feellngs/ bellefs to
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actual contact with elderly, followed by their parents andv
knowledge about aging. |
‘When broken_down by types,of influence reported,
however, thosevwith negatite family influence chose
knoWledge about aging>as.having the most impact on their
feelings/ beliefs, while thoserreporting positive influence
. chose theirtparents. In both positive and negative groups,
actual contact with the elderly was the single most reported
'response as havinq the'most influenoe. Gender differences
also point to differences in attitude formation for men and
women. Males reported that their feellngs/ bellefs were
more influenced by newspapers/ maga21nes and knowledge about
aging than females reported. ‘Females reported ‘more
.influence by actual contact with elderly and their parents

than males reported. The most apparent generational

differences lie in the response categories of actual contact

ilwith elderly, knowledge abont-aging,‘and parental influence.
An,intereSting area of future research might be an
investigation of the changing influences in formation of
attitudes toWard the elderly-from generation to generation.

These auxiliarydresults on the parental influence scale
- should be used to guide'future research into the complex
”‘problem of how parents 1nf1uence their chlldren s attitudes fb
' toward the elderly and the aglng process. It is 1mportant
to understand the 1mpact that parents have on their

.1ch11dren s attltudes due to the amount of s001allzat10n that
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a child received from the parentsQ

Overall, this Study”points'toward more study.aSSessing
the perceptlon of ageism in mass medla and parental
influence on formatlon of attltudes toward the elderly and
the aging process. Future research could focus on why women
perceive more ageism, yet don’t have more more negative
attitudes toward the'elderly; also, the role that parents
play in attitude formation appears to 5e complex and ripe
for study. Perhaps researchers should focus on developing a
standard method of measuring parental influence and testing
the validity and reliability of the data—gathering system.
Also, in need of further assessment, is the role that the
quélity and type of relationship may play in
intergenerational contact and attitude formation.

- Conclusions from this study indicate that knowledge
about the aging process and the elderly is a potent way of
eliminating negative attitudes toward the elderly. With
more gerontological éducation, both the young and the old
will be less likely to fall into the trap of adopting
stereotypes and myths associated with old age. This, in
turn, will affect their own outlook toward aging, which they
will then pass on the their children. Wwith the "graying of
America" that is occurring as the "baby-boomers" reach old
age, this finding can, hOpefully; be used to effectively
change the éualityisf life for current and future

generations.
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. APPENDIX A

‘ ‘P’ERCEIV‘E"D | AGEI"SM" IN MASS _MEDIA SCALE

‘ The follow1ng statements are about ‘the portrayal of
older adults in the mass media.’ MASS MEDIA includes
telev1s1on, newspapers, and mov1es.- MAJORITY_;s equal to

' 50% or more of older adults.

‘PLEASE INDICATE YOUR LEVEL OF AGREEMENT WITH THE FOLLOWING
»STATEMENTS BY CIRCLING THE APPROPRIATE NUMBER..

1. Telev151on shows portray the older adult as 1nact1ve.

_strongly “;P , o _~~7','f» - N strongly_
~disagree disagree = neutral - ~agree = agree

The aglng adult is rarely a central character 1n mov1e.

. strongly (. o ' "‘v- .fb‘fv : -..l° Ol_stronle'

disagree  disagree neutral = agree agree
1 2 . 3 4 5

"3,; Newspapers do not accurately reflect the 1nvolvement of
‘senior c1t1zens.- ‘ o ,

strongly ' o f:_:'P",‘}a e - strongly'

disagree disagree ~  neutral = agree. agree
v 1o RO ,3 DN 5

4. Aglng characters are not presented as senlle (examp1e°

- defective memory, demented, disoriented, etc.) in movies
,and telev1s1on ‘shows a majorlty of the tlme.‘.v »

strongly - o ' o '_'PIj' ' .: . ' stronqu
disagree ~ disagree = 'neutral = agree agree
1 : : 2 .3 e 4 5 =

‘~5;;1Mass medla portrays 0ld people as not 1nvolved 1n the L

productlve bu51ness of our. 5001ety

strongly S \':ff = L AUStrongly"

~ disagree  disagree  neutral agree ' agree
L e o 3 7, s

64



E 6..‘Newspapers do not adequately address the issues

associated with the elderly

strongly o I strongly

disagree - disagree neutral agree agree
1 2 3 4 5

7. A majorlty of telev151on commercials aimed at the older
adult focus on health and medlcal needs.

strongly E | | 'strongly
disagree disagree - " neutral ‘agree agree
1 2 ‘ 3 4 5

8. Mass media presents the old person as . independent,
energetic, and psychologically healthy.

strongly o ‘ o strongly

disagree disagree neutral agree agree
1 2 3 4 5

9. The most often seen artlcle about an elderly person in a
newspaper is an obltuary -

strongly -_h ’ - strongly -

disagree disagree = neutral agree " agree
1 2 3 4 5

10. Television and movies do not reallstlcally portray the
, 1lves of the older adult. ;

strongly ‘ o , - strongly
disagree disagree ‘neutral agree agree
‘ 1 2 ' 3 4 5

11.»'A majority of old male characters are portrayed as
cranky, grumpy, Or 1rr1tated.

strongly o o | . strongly
disagree disagree ‘neutral agree agree
1 2 3 4 5

12. The mass medla does not present the senior 01tlzen as
-“’possess1ng power and authorlty

strongly - Co - strongly

‘disagree disagree - neutral agree . agree
1 2 3 4 5
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13. Senior citizen characters in movies and telev151on
- shows are portrayed as poor or lacking in flnanc1al

resources.
strongly N RRCIRI , strongly
disagree - disagree - neutral agree - agree

1 2 3 4 5

14. Elderly women are not ignored as characters a majorlty
of the time in telev151on and movies.

strongly ‘ o | ~ strongly
disagree disagree neutral agree agree
1 2 3 ‘ 4 ' 5

15. Movies and television do not portray old people in
stereotyped roles a majority of the time.

strongly ‘ ' strongly
disagree disagree neutral agree agree
1 2 3 4 5

16. Television and movies do not show the elderly as having
sexual interests and desires.

strongly | strongly
disagree disagree neutral agree agree
1 2 3 4 5

- — — — — — — " T —— — ——— — - ——— ———— — —— ————— —_————— - —————— ————————— i~ ——— - -

17. On television, older male characters are seen more
often than older female characters.

strongly o ‘ : strongly
disagree disagree = neutral agree agree
1 2 3 4 5

- — —— — ——— — ————— - — - —— - —— — — — — — —— - — — ——— - ————— —————— ——— - —— - ——

18. Mass media does not reflect a wide variety of roles
which are available to the aging adult.

strongly ‘ strongly
disagree disagree - neutral agree agree
1 ' 2 3 4 5

19. Mov1es and television do not portray romantlc
involvement among characters who are senior citizens.

strdngiy” - L i | strongly.
disagree disagree “neutral agree ~agree
1 2 3 4 5
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20. Mass media presents the elderly as soc1ally 1solated a
majority of the time.

strongly | o _.‘ S strongly

disagree = disagree = neutral agree ‘agree
1 : 2 3 -4 o 5

21. Overall, mass media does not ignore the concerns and
needs of the old person.

strongly ' o ' | strongly

disagree disagree neutral - agree agree
1 -2 3 4 5
22. Mass media supports and contlnues myths assoc1ated w1the
aglng
 strongly o ‘ strongly'
disagree - disagree = neutral agree ~agree
1 o 2 3 4 ‘ 5
23. Movies and telev1s1on shows portray the older adult as -
sexless.
“strongly - ,  strongly
~ disagree ~disagree neutral agree agree
1 ‘ 2 3 4 ' 5

24, ’In general mass media does not present the aglng adult
“ 1n a pos1t1ve manner. :

strongly _ - ', ’ - strongly

disagree ‘disagree = neutral agree - agree
' 1 ’ 2 3 ‘ 4 5

25. Mass media does not exclude and ignore senior citizens.

strongly»i - : ‘ strongly
. disagree’ ‘disagree neutral agree agree

1 2 3 a 5
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V1
V2
V3
V4
V5
'
V7
V8
V9
V10
Vi1l
V12
Vi3
V14
V15
Vie
V17
V18

V1o

V20
va21
V22

va23 -

V24
V25

ITEM-TOTAL STATISTICS FOR MASS MEDIA SCALE

Scale Scale
‘Mean Variance
If Item If item
Deleted Deleted
- 86.12 127.46
85.78 125.88
- 85.81 127.94
- 86.27 128.56
85.76 127.82
85.84 127.69
85.06 130.22
85.76 131.37
86.01 126.70
85.63 ‘ 129.31
85.69 126.38
86.20 ' 127.64
85.75 130.16
. 85.89 126.64
85.61 = 128.03
85.58 v 123.32
85.68 129.22
85.48 128.87
85.69 124.81
'85.81 128.18
85.84 126.81
85.78 125.46
' 85.46 125.99
85.66 ' 123.89

86.00 122.64

APPENDIX B

Corrected
Item-
Total ,

Correlation

.4189
.4661
.4144
.3701
.4703
.4496
.3319
.3295
.4554
.3787
.5476
.4560
.3671
.3977
.3919
.6010
.3930
.4863
.5448
.4995
.3952
.5889 -
.5942
.6125
.6012

68

Squared
Multiple

Alpha
If item

Correlation Deleted

.3750
.4934
.5017
.4305
.5944
.5707
.4225
.3628
.4677
.4919
.5392
.3878
.4529
.3843
.5079
.5978

.5156

.4830
.5326
.5295
.4778
.5963
.5749
.6172
.6389

.8842
.8830
.8843
.8855

.8829
.8834°
.8861
.8859
.8833
.8850
.8811
.8832
.8852
.8852
.8849
.8793
.8847
.8828
.8809
.8824
.8852
.8801
.8802
.8792
.8792



’ APPENDIX C v
PARENTAL INFLUENCE SCALE -

L Based on. experlences w1th your parent(s), please 01rcle'
the approprlate response..”

1. Do you think your . parents’ attitudes about/ or'_ v
~experiences with getting older have affected how you feel
about your own aglng°

1 2
YES NO
‘2. Do you want to age in the same manner as your parents
have?
1 2 3 4 5 ;
not at all : - exactly the same

3. How much would you like to be like your parents when you
reach their

age?
1 2 3 4 5 :
"not at all ‘ very much like
them
4. How happy would you say your parents are?
1 2 3 4 5
very happy ‘ not happy

—— — - ——— ————— ———— —— —— —— ———— — —— - —— - — - ——————————— — — - ——————— ——

5. 'Did/ do your parents talk pos1t1vely or negatlvely about
getting older?

R | 2 3 4 5
generally o ‘ generally
negatively , positively

6. In general, how do’ your parents feel about gettlng

older?
1 2 3 4 5
generally i ' generally
positively ‘ ‘ ‘ : - negatively

7. How content with being their age are your parents?
T 2 3 4 5
very content AP ‘ not at all



8. In general, how would you rate your parents’ attitudes
about growing older? ’ '

1 2 3 4 5 |
generally ‘ ' - generally
negatively v ' positively

9. Have your parénts shared with you some of the positive
experiences/ benefits of growing older?

1 2 3 4 5
never ‘ frequently

—— ——— — —— — ————————— ————— — ——— — ——— - — — - — — — ———— ——————— ————— —— ——

10. While you were gfbwing up, did your parehts make fun of
or make negative jokes about older people?

1 2 3 | 4 5

- — — - —— ————— — ————— _— — — ——— — G G —— — — - - ——— — — — - - ————— ————————

——— - ———— —— —— —— — ——— - ———— — — ———— — — ——————— ————— ——————————————— ——

12. Rate your own feelings about your getting older...

1 2 3 4 5
generally generally
positive | } negative

13. What do you think has MOST affected your own feelings/
beliefs about getting older? Please pick only ONE.

actual contact with elderly  television
your parents other, please
newspapers/ magazines specify:

your knowledge about aging
(i.e. books,college courses)

14. Please explain how your parents’ have or have not
affected how you feel about your own aging.
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APPENDIX D

ITEM-TOTAL STATISTICS FOR PARENTAL INFLUENCE"SCALE

Scale ‘Scale Corrected

Mean " Variance Item;' , ' 2Squared ; Alpha

If Item If item  Total Multiple If item

Deleted Deleted Correlation = Correlation _Deletedb
Vi1 34.46 © 34.73  .e202  .5595 .6969
V2 34.05 40.74  .2081 . .2713 .7478
V3  35.05 38.82 .2545 1767 .7564
V4  34.95  38.96 .2028 | .2133 .7566
Vs  35.32 35.09 .4760 L4912 L7152
73 35.14  35.08  .4490 .4481 L7194
V7  34.64 38.02  .3602 . .3791 .7316
Vs 34.77 34.87  .7001 -~ .6746 .6908
'vo  34.75  37.43  .5167 ~ .5286  .7152
V1o  34.57  34.25  .6823 . .6079 .6892

Vil  34.79 42.39 .0206 ‘ .1195 .7749
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APPENDIX E
DEMOGRAPHICS SURVEY

PLEASE FILL IN THE BLANKS WITH THE APPROPRIATE ANSWERS.

My gender is: Male Female

on my last birthday, I was years old.

My mother is years old.

.My father is years old

MY ETHNICITY IS: » PLEASE LIST ANY COURSES
African-American TAKEN WHICH COVERED ADULT

___ Asian DEVELOPMENT/ GERONTOLOGY :

Caucasian '
Latino
Other

I HAVE COMPLETED:
some high school
__ high school 7 v
_____some college - I AM CURRENTLY ENROLLED

"B.A./B.S. IN COLLEGE: Yes,

_some post graduate = What Year? No
Graduate Degree o

Professional Degree
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Please indicate your combined yearly
household income:

less than $20,000

$20,000 to $35,000
$36,000 to $45,000
$46,000 to $55,000
$56,000 to $65,000
$66,000 to $75,000
$76,000 or over
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APPENDIX F

SCALE ASSESSING MEDIA USE

; ~ Please indicate your response to the following
statement concerning media use by circling the appropriate

number.

On average, during a 24 hour period, I watch television:

-more than 6 hours

-for 5
-for 4
-for 3
-for 2
-for 1
-never

to
to

to

to
to

or

hours
hours
hours
hours
hours
almost never

NWs OO

I read newspapers:

-at least
-at least
-at least
-at least

-never

or

daily

once a week
once a month
once a year
almost never

o RNWS OO

O NDWM

On average, how many magazines do you read in a month?

-more than six

-five to six.

-four to five

-three to four

-two to three

-one to two

-none or less than one

1| (I

On average, how many fiction books do you read in a month?

-more than six

-five to six

—~four to five

-three to four

-two to three

-one to two

-none or less than one

- n-n

ORNWD GO
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APPENDIX G
SCALE ASSESSING CONTACT WITH ELDERLY

Please indicate, by circling the approprlate ‘number,
the average extent of your personal contact (i.e. face-to-
face interaction with a person whose name is known) with the
following categories of people over the age of sixty:

A) family members or relatives...

—-at least daily

-at least once a week

-at least once a month
-at least once a year

-never oOr almost never

| I I 1 I
Ok NDWD

B) elderly neighbors and friends...

-at least daily

-at least once a week
-at least once a month
-at least once a year
-never or almost never

[/ I I T
oOrNWE

C) elderly work ass001ates _
(e.g., employees, clients, co-workers, etc.)...

-at least daily

-at least once a week

-at least once a month
-at least once a year

-never or almost never

(I I T
oORrNW
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APPENDIX H
SCALE ASSESSING ATTITUDES TOWARD OLD PEOPLE

Below are statements which some people say about
elderly adults. Please indicate if you (1) strongly
disagree, (2) disagree, (3) agree, or (4) strongly agree.
There are no right or wrong answers, only opinions.

Please circle your response: ‘strongly disagree =1, disagree
=2, agree =3, strongly agree =4.

v . ‘ A SD D A SD
1. 01d people are out of stepvwith the times. 1 2 3 4
2. 01lad peoplé are unproductive. 1 2 3 .4
3. 01d people are importaht in family affairs; 1 2 3 4
4. 01ld people are forgetful. ' . 1 2 3 4
5. O0ld people are a burden to their children. 1 2 3 4
6. 0ld people are kind. | 1 2 3 4
7. 01l1ld people are insecure., 1 2 3 4
8. 014 people are touchy. 1 2 3 4
9. 014 people are selfish. 1 2 3 4
10. 01d people are cranky. 1 2 3 4
blll. 0ld people get upset easily. 1 2 v3 4
12. 0l1ld people growzwiser with age.' 1 23 4
13. 0ld people feel sorry for themselves. 1 2 3 4
14. 0l1ld people are bad patients when ill. 1 2 3 4
15. 0ld people cannot manage their affairs. 1 2 3 4
16. 0ld people make friends easily. 1 2 3 4
17. 0ld people become less intelligent. 1 2 3 4
18. 01d people meddle in other people’s affairs. 1 2.3 4
19. 0l1d people are untidy and careless. about

their appearance. : 1 2 3 4
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APPENDIX T
SCALE ASSESSING FACTUAL KNOWLEDGE

PLEASE STATE WHETHER THE FOLLOWING REMARKS ARE "TRUE"
OR "FALSE".

TRUE FALSE

1. The majority of older people are senile. T F
2. All five senses tend to decline in old age. T F
3. The majority of older people have no capacity T F
for sexual relations.
4. Lung capacity tends to decline in old age. T  F
5. The majority of older people say they are
happy most of the time. T F
6. Physical strength tends to decline in old age. T F

7. At least one-tenth of older persons are living
in long-stay institutions (nursing homes,
mental hospitals, homes for the aged). T F

8. Drivers over 65 have more accidents per ‘person
than drivers under 65. T F

9. Older workers cannot work as effectively as
younger workers. T F

10. About 80% of older people say they are healthy
enough to carry out their normal activities. T F

11. The majority of older people are unable to
adapt or change. T F

12. Older people tend to take longer to learn
something new. . T F

13. The reaction time of older people tends to be
slower than reaction time of younger people. T F

14. In general, older people tend to be pretty
much alike. _ : ’ ‘ T F

15. The majority of older pedple say they are
usually bored. T F
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16.

17.

18.

19.

20.

21.

22.

23.

24.

The majority of older people say they are
lonely.

Older workers have more accidents than younger
workers.

Over 15% of the U.S. population are now 65 or
over. .

The majorlty of medical practitioners give low
priority to older people.

The majority of older people have incomes
below the poverty level(3,025 for a person or
3,650 for couples).

The majority of older people say they would
like to have some kind of work to do.

Older people tend to become more rellglous asv
they age. :

The majority of older people say they are
usually irritated or angry.

The health and socioeconomic status of older
people (compared to younger people)in the
year 2015 will probably be about the same as
now.
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APPENDIX J

INFORMED CONSENT SHEET g

The study in Wthh you are about to partlclpate is
des1gned to- 1nvest1gate attitudes toward the elderly and
 beliefs about aging. This study is being conducted by Julle‘,
Miles Clayton under the supervision of Dr. Diane Pfahler,v ‘
professor of Psychology - This study has been approved by
~ the Institutional Review Board of Callfornla State
University, San Bernardino. - o
. In this study you will complete a survey The survey. -

'requlres 20 minutes to complete. Please be assured that any
_information you provide will be held in strlct confldence by

" the researchers. At no tlme will your name be reported

along with your responses. 'All data will be reported in
group form only. At the conclu51on of th1s study you may

‘i_recelve a report of the results.

Please understand that your partlclpatlon in th1s study.“
-is voluntary and you may w1thdraw at any time during th1s
vstudy, and remove any data at any time during this study
' I acknowledge that I have been ‘informed of and = o
understand the nature and purpose of this study and I freely
consent to part1c1pate. I acknowledge that I am at least 18
years of age. ST T

Participant(s signaturengateﬂ

Researcher’svsignature ~Date

79



APPENDIX K
DEBRIEFING STATEMENT _

. The reason for conductlng this research was to gain a
better understanding of the factors which influence
formation of attitudes toward the elderly. The factors
studied were media use, gender, contact with elderly,
perceived ageism in mass medla, factual knowledge of aging,
and parental influence. It is hoped that finding the best
predictor of positive attitudes toward the elderly will
allow myths and stereotypes associated with old people and
the aging process to be dispelled through education and
intervention. ‘

To obtain the general results of the study you may
“contact Julie Miles Clayton at 880-5570. If you have any
gquestion or concerns as a result of participating in this
study, please contact the Community Counseling Center at
880-5569.

» Since this project will be done w1th other
‘participants, please do not discuss the nature of the study
with other potential respondents. .Thank you for your
partlclpatlon.
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